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Mirage has over 25 years of success providing the highest quality live
entertainment to the Theme Park and Amusement Industry.

LR FB2FEHF ERERRR R EI AR EDNE HELL -

Historical: Over 500,000 live productions
ALY . B3R+ IR RE -

Scope: Worldwide, with a concentrated focus on Asia — producing
more live shows in mainland China than any other company in the
World

el : ERRHIE - MM AT — A EERERGENIUEZBE T RE
AR e



Mirage Team ExperienceX) 5tix SR 2 %

Sustained Success Worldwide with long-running live

shows AJ 7k £ 28 5 1 H 5L 2% s D B 3% 26

First-hand Production Experience with the most
successful Dinner Shows in the World 28— B 11

Jl Ty ] s 2 T 1l 300

Top Hollywood Creative Talent (TV, Amusement Park)
TS IF 35 45 A9 2 [l 614 1 BA

Unmatched Operational Experience
FEHIZEER

Experience “Packaging and Replicating” Shows

J D2 5 R AR i
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Benefit to CITIC A5 R T IR

Proven Ability to address any challenge

RN BE 1 T 25 M| 1 Hk

Dinner Theatre is unique — This team has first-hand
experience with the industry leaders.

M A B S5 b B A 4k [T A

Fresh creative, leading-edge creativity that will appeal
to guests of all ages

MR XS 522> e B

Assures the show will be as profitable as possible in
the shortest time possible

5 FEHIE AN, R DL 283 5 s\ AE s 39 1] [=] 0

This show is intended to become a “Product” — One
that can be economically reproduced at other venues

RN BT S P2 2 D — T A T
fahl
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Overall Concept EE{IN#F 2418

The goal of the production is to create family entertainment and a positive, lasting memory for guests of all ages. The expe-
rience will:
Xt sEr BireEiE— 1R REL, AMBABBTRAZNKZERAELK, E5EFRMRHRERTE. ZHEHE:
e Tell a captivating story starring a main character young guests will identify with
* HIR— NS AMBEENNE, EALHNABEMBEFERIAXRIAR
e Feature a high-energy variety of entertainment:
* IFBEAET SRS HRIRERER:
e Dance £
Flying ¢ X
Acrobatics ¢
Horsemanship g7
Hand-to-Hand and High-Tech Battles ik & & f % &% 3}
Artistry Z 7K
The most advanced laser, pyro and special effects available
AR STH AN I FNHEFRL
Pageantry iRaI R
Appeal to mature audiences and young attention-spans through a creative mixture of dazzling effects, aerial feats,
equine mastery and magic
BER TR S| EATEEMAR, CSlEHRMES BTN, SHHEFH, SARXIMMEE.
Include a special dining experience and party favors
SESRNMEZHNES M
Focus on audience participation
TEUANS S
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Overall Concept EZ{IN#F 2k 18

The challenge of this concept was toremain true to the historical legacy established by
Grand Epoch City while presenting an entertainment experience that would appeal to
audiences of all ages and from all geographies.

gg#&%%gg — M ERETF "F—H FEREFHNERENRNTEER S SIS AR EE RS 18
>3 RN 7 S0 LA

We are honored to be included in this project, and are proud to present the following show
concept:

S 5XATIERIMERES, bRASENESIUTRIEGN
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Clarification and Proposal Options 18 148 A2 In B iE1N 1 In

I. Staff Management:
(To including the training of the level of staffing that will be required
for running the dinner show.

ANFEE (BREFXHFREZITKFIIRL  EERY - 7 L)

Mirage will train all staff and support staff for the
dinner show.

Training fee included in Operational Budget

ARERFATHIBEEFHTRMENIEAS -
slZERAERESEMESF -

Also management structure and who is responsible for what)

Organizational Charts on Following Pages ZBZRZE#IE T A7
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Clarification and Proposal Options 18 14 A2 In B &Y 3 ik In

2. How to ensure the show is effectively managed /operating procedures: iR & H G =/ 15{Ti2/F

If hired for Operation, onsite Mirage staff will assure an effectively
managed production. IMRHEERFIZE @ MLARRFRISEN
ARIIAEEHE -

* Mirage will create the Policies and Procedures and Operational
SOP’ s for every operational aspect of the entire dinner show /
guest experience.

s ARRFRABREF/ZEAREESEAEFEZEANH EMREUAR
EEREELRERF
e Besides clear roles and responsibilities for each staff member,

SOPs will include daily and weekly task lists and suggestions for
employee performance reviews.

 BREESERRMIREN > HIENFEELEFEETER AN
EFBRUARERRZEN - HER -
e Operational quality will be monitored with surprise (un-an-

nounced) Production Reviews at least four times per year under
the direction of the Project Director.

- EEREBUE (FEH) - EHERKTE TEES D HF0RHER

s

%

* The Project Director will also designate a key individual to over-
see recruiting, hiring and training of new performers and staff.

* B R BNEIREERFTHOERGABEMZINNIE -

* The Technical Director is responsible for all safety SOPs, including

Fire. Safety and Emergency Evacuation Policies and Procedures.
Backstage, Arena, Barn and Kitchen Fire Safety procedures in-
clude twice-annual Fire Dirills, posted evacuation procedures,
including routing and maps. as well as, regular inspection of fire
safety equipment.

* RABRBNARAERLZENMTEMRLERFEE @ G1FHD  ZEMRZ
BiEERr - BE - KB - REHEEHERZRRERF - ESERR

HIERTES > SKIEHERRF - SEEREFTE  UREHRZIRENE
HE -

Associate Producer reports to the Producer and will oversee the
production details, review reports, and other key elements of the

production. #BiFI{E RitTIM S HEEFERET  HEREUREM
H{EESR -

Current Mirage show reports monitors: Bej4l=ik 5N E e -

1. Daily show attendance S HE&E FEZR

2. Theater and Set Daily Status B #13% 51545 H 15

3. Technical and Mechanical Daily Status
RARZEFRHERE

4. Show Quality Status XKiBEREIFR

5. Animal Performance and Health Status zh4 2RI F0E B IK R

6. Performance Level of Performers & R =& K &

7. Pre- Show Area status & XAk

7N
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3. Animal training and care /equipment/site maintenance /fire safety znHyil|ZE 7% 1rFE/ 28

A. Along with creating Stable Management Policies and
Procedures and Barn SOP’ s, the Barn Manager would be
responsible for the health care and safety of all animals
within the show. This includes selecting and monitoring Vet-
erinary and Ferrier services. They will oversee Fly Control
and Pest Control procedures, as well as, Stall Maintenance
and Safety.

BUREENNEERREMEFTHECASNTI EEIR AR
F CAEZBERTEREGLAIVNERINLZE - XMW EIFERE
BREEMODESNESEE - U ERSZHABRAMER > UERE
RPN E -

B. Trainers work with the Barn Manager on diet and care of
the animails.

Y& ImFE e R EER R RHIENIAIK R FFETLE -

C. Head Trainer will ensure all animals are performing at
desired show quality. The Training Staff will also be training
the future animails for the show.

FyEmFREsERERIA
L izmznmiErTIEl -

AE|FTEAFRKAE - QI BTt T/ ISR

7t 107

e R 2 [

D. To assure a safe and pleasant place to work for employ-
ees and a safe and pleasant Guest Experience, Compost
Containers, used for the removal of manure, will be placed
onsite in the Barn and Show Arena. SOPS for emptying
Compost Containers will be coordinated with Park Mainte-
nance Department.

FAR AR FRBRARIRE— TR 2WIHAIRRE SN - BTHE
HOHE R R R E TR MEREINS - RIFITAFRETR
FrE X 4E4PERI VB S TR -

E. Maintenance of Show Arena Surface is important for
the health and safety of both performers and animals. Pre-
Show SOPs will assure the surfaceis  “show ready” before
every performance. Any necessary equipment to maintain
the surface will need to be purchased, maintained and op-
erated.

ERGOEREPURRS
1 - FRRATAARARE

B RS - ERGIHB
i o

*ﬂiﬂffﬁﬁ']15$)§$c%%|3m3|5%ir
1%&%:,\%%7_@%“&@]&7\ —.l-
maRELE  FERETFITHI RS
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Clarification and Proposal Options 18 148 A2 In B iE1N 1 In

4. Production schedule/working schedule (assuming the show will be opening next August)

4. BIESTLRI/ TIERTEIZE (18R B L7 FEIES AF %)

Grand Epoch City Dinner Show Production Schedule §—ifiig B F HI{EHIEE

Grand Epoch City Dinner Show Production Schedule 2015 2016
Action ltems | B Dec Jan Feb Mar Apr May Jun Jul Aug | Sept
2134 213 4 213 4 314 21314153112 )13|4 112]3 3 213 213] 4
1 [Agreement Signed HI{ES AT
2 |Construction Team Site Survay e LR AEE
3 [Set Design ZFemRIgIT
4 [Set Re-theme hEBUETIE
5 |Production Team F{E/NABA AT RK
é |Animal Search and Purchase IEEYD
7 |Draft Scripting Bl RE
8 |Equipment Acquisition 1% 5% % M
9 |Draft Music and Sound Effects =051t _
10 |Costume Design X AR IZ T
11 |Casting & Gkt HEEREER
12 |Main Props Acquisition FEFEAXNY
13 |International Equipment Shipping EFri% & i
14 |Customs Clearance REREKEX h
15 [Equipment Installation A
16 [Show Control Install /Programming BT E R R
17 |Animal Break-In Period Training s E & BRill 2k HEEEEEEEEER
18 |Costume and Hand Prop Fabrication | iR F & B #I{E
19 [Test & Adjust Equipment BZ &R HEERER
20 |Performer Horse Riding Training iR 0 Dl [TT T
21 |Rehearsal i o HEZE
22 |Studio Recording and Voiceovers = B UEE -
23 |Dress Rreehearsal (All Starff) mig il (MEER)
24 |Grand Opening REAE
25 |Polishing of Dinner Show Operation EEFIEZE(EIE




MI R & G E

ENTERTAINMMENT
SHOWS & ATTRACTIONS
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5. How you plan fo build a long term relationshipp with the association of travel agency and sell the show to infernational custom-

ers through them and other promotional plans. ZifalE 7 Sik{TiL KEIE (EXF @ HBET I IXTEF R E EE - FIEIEHIT4Z

Mirage’ s marketing team will coordinate an effort with CITIC GUOAN
marketing team to “package” Grand Epoch City as a travel destina-
tion, both for international business and vacation travelers. These packag-
es will include a special evening at the Imperial Feast Dinner Show. (Good

value, unique and interesting travel packages including airfare, hotel, etc.

are what International Travel Agents seek. In that regard, Grand Epoch is
ideal.)

IR EHBENFShEERMEHANEITHESHE  AE—WIEE ‘&t
kIJ” FEERAMRFEMMER S S > WSIERFEHNEREFE - ITMEZiITHE
BT RXEFBRES (DEMRE MAE-RBORITESTNEENE > BIESE
XIEEERRRITRIBFAZERN - (WS @ F—HETENIERE)

Next, the Mirage Team will establish relationships with international Travel
Agents who are currently booking business and vacation travel packag-
es to Beijing. Promoting the show directly to these types of agents will in-
clude “Fam Trips” (Familiarity Trips where Travel Agents are encouraged
to travel to new locations personally), complimentary invitations, special
showings and backstage passes.

AlE o ABRFEANFSSEESMELRKRITAES SEXRMERRITH
E_L'“ PIBRZ o X EMRITHMEHT BRITERE @#ﬁ BiE “EmH (%%i
i%#%i}ﬁﬂﬁﬁﬁ%ikﬁ%Eﬁﬁmﬂﬁ%;ﬁxﬁa) ) FEEEEIF R %tﬁ%bﬁn
TIIE o
Special mailings to this list of Agents could include gift items, such as the
children’ s cricket box party favor, a small sik and “Tallies” (the tickets
used in the show) in a special, beautifully wrapped box

AL E X ERTENF—E N LY - BlInE— A RFEENETERER
FNEZNHMKE - —MNLAT “HFE (EREPHIEER)

Mirage’ srelationships with Travel Agent Associations (such as ASTA in

U.S.) will be leveraged to reach large concentrations of Travel Agents.

AFREMRITHMD S (FIMENRFREFNS) HRFXRFFSEHTARIN
BSBKRERITHXIE -

Not only do Associations participate in  “Fam Trips.” but they all have
multiple opportunities for “Travel Suppliers” to promote their location.
Designing and booking advertisements, participating in EXPOs and di-
rect contact with the “Travel Provider Managers” within Travel Agency
Associations will be some of the strategies executed. In many cases, de-
veloping great relationships that allow the excitement of the Dinner Show
experience and Grand Epoch City to be communicated directly will be
the most effective way to promote the Show and the Venue.

RUAFSI “FRE - FEHRBRESIRE HRIFELE EFLTE
iR - iTHII S SIERSHNS » 5 “MRIFLMNE RRRITHE ST
HiZFAE  XEFSRERSHNEIIS - RRRIFGIEXR - BEFME—HUF
B AEEN R RIZM R R BT -

Finally, Mirage’ s team will exhibit in key Association Trade Shows through-
out the world. The booth will feature HD video of the show, large format pho-
tos of performers and happy audience members, map of Grand Epoch City
areas and offer “Tallies” and other giveaways. For special events at the
annual conferences (like ASTA), Mirage will consider hosting special perfor-
mances of either the “Magic Dancing Silkks” or an excerpt of battling ban-

ner men.
& ARRFEANFSSIEAIMHNEZNRAZRIES - RS LRI
BE£SHEWM  KiERARRREEERMEIIINFORAR  URE—RHE

ﬂZEl’]ﬂﬂE R HRET EMRASUE
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Creative Team Profile A=z 8 ZRAIER

Producer David Draves - Former feature film, TV stunt man, * Staging from the company that enhanced the productions of: AR

professional athlete and Mirage Partner 5B AEREIERETR :

FMEARDIFHEFA—RIRAT BHEEENER » TlEs15R 0 BAOSAR8E e Disney, Universal, Renaissance Entertainment, Mark Taper Fo-

RN rum, LA Opera, Warner Bros., Carnival Cruise Lines, Salt Lake City
Olympics, Annenberg Space for Photography, Queen Mary,

Other Creative Team members include HFAA R &3E Super Bowl XLI Prince Halftime show. The Red Piano with Elton

John, Los Angeles Ballet, Burning Man, Randy Newman, Barbra
Streisand, Traffic, Sting, Ozzy Osbourne Ringo Starr and more.

o HETRE - BBk &% ilaeEF D #itin BRI - ERLEL

e Artistic Direction from the Team who produces hit TV show
ltaly’ s Got Talent H&#[TERFIEAFEENEARE K

 Direction and Animal Training from resource who worked on success- 7 BELEMR AR - HHHRES §?ﬁﬂ':—|7f§'_blﬂﬂﬂ 70 I mE

ful USA Dinner Shows: = ft.*&’fT\E%qﬂiﬁ:;ﬁHj QI@%H;@E IRIRW- Z)Eg ,ﬁT/ﬁJlIﬁbﬁJl

EEZERINEEEERININNGT BESEHE KA ZH- A2 EEh- L2 K& BT Bk
 Dixie Stampede - Pigeon Forge, TN USA - Dollywood B - Mk HTER & .

s HBmAREF XEHMARNESAHEELE
e Hatfield’ sand McCoy Dinner i3 #5522 B8 HERE

* Creative / Inspiration Direction from the writer of

s RESE{ERMHIBIIIERR :
» Strike Back (Binhai Aircraft Carrier Park) iR E (KiERBAERE)
e Flood of Mandrill Mountain (OCT East) M B 113t GFIIZRERELFH)
e Golden Mermaid (Wanda Company) €& A& (Fik)
e Pinkerton Man (Silver Dollar City, Branson, MO USA)

prfiir (EZBEREHTARE)

Dolly Parton's

Dinner Attraction

Tox Most Fon Pusce To Emr!

Elton John

TTALRS _EUT__,

UNIVERSAL

fSNE P Sixd! Flags
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Clarification and Proposal Options 1[3 L_&IJ H El}‘(:ﬁﬁilﬁ

/. A break down on the spending of the operational budget. iz E 2 Hi# T30
Breakdown of Spending on Operational Budget in Last Section (Budgets) iz EMEMoaiERgE—In (Fig)

8. Apart from the above points, would you please prepare two documents on the following issues:
B L EITY o BB THE ST -

We have prepared three different operational budgets for your review (Option #1, Option #2, Option #3)

RAIAUABREFSREBLEEEXF/ TR ECERAFEUMTMARNHAITSE ? HNARFAERTENFRANSEREAREAISE (A
R— ’ 757&— ’ 75-7&—)

It is our opinion that the best choice for a successful show that runs smoothly, pleases guests and returns the initial investment the
quickest is Option #3.

AFARIEEIN B IRF 1T - BAVEBWERE=ZFE » 7R A FR AR IR IRE FH Al IRE @ 5 7

In Option #3, CITIC GUOAN would hire Mirage as the Management Company for one full year to oversee the entire operation of
the Dinner show; including support staff, kitchen staff, performers and animals.

AFE=ZARED P EELRAERKRN—FEEEBBISRF EATEBZEATNUNRBBIMEESFNIZE - OFEAR > BEIEAR BAR
B

In Option #3, in addition to all the performance aspects. Mirage will help train the kitchen staff and food servers to provide ex-
ceptional, crowd-pleasing service while adhering to strict timing requirements necessary to enhance the Guest Experience.

EAR=ZF BRTELESS  AREREFHDEEIEELEAGRMRRRSZAL  UREEH - FOEEMKRS - FRERE PG -

Miroge considers it an honor to work alongside CITIC GUOAN for the crucial first year of operation.
AERRERAFEEREAUNEZINRELBHE—EF P EEEFERFIH
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7 Proven Strategies for Dinner Shows in U.S. 7 2 E] i 2 75 14 7 Ml 5% B&

What are the keys /proven strategies or the successful dinner shows in the U.S?
WL K 5/ E [FRE B TR ALELBE 7 TR 2EzCHT 75 B AT ER 12 L TIRG 45 R 7

Production of a high quality experience with a exceptional perceived value 1§ FH#H Y {E R AL & W H 4Lk 1

— Attention, monitoring and adjustment to “Guest Experience” from first “touch” (ticket ordering)
through meal, entertainment, retail opportunities and customer satisfaction surveys

\
* Rigorous “Guest Experience” Training for all guest-facing staff (all staff who engage a customer ’
during any part of the experience)

* Incentives, recognition and rewards for exemplary service from staff — Consider profit-sharing

program

1
* Clear expectations of every staff member; work goals, measurement, career path '-J'

— MEE—IR ‘B ¢ WEED) PG TRE, WGERTT, “BPRARRE” , BIHE,
Gk, FERIE TR HEE AL

o W, FREMENELIEARS 1 -5 R4kl

o AL T3 AR, T/EE R, 9%,

BV % Fee
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7 Proven Strategies for Dinner Shows in U.S. 7 2 E] i 2 75 14 7 Ml 5% B&

What are the keys /proven strategies or the successful dinner shows in the U.S?
L ¢ s/ 32 [FIRE BRI B Sk s 7 FES= 0928 20 R 25 /8 AT R Z R DR 45 58 7

2. Exceptional meal experience & {446
— Consistent quality
* Food production books / recipes
* Consistent raw food sourcing
— Measure Margins /Monitor Profits / Manage Kitchen Carefully

— Consider incentivizing kitchen team on profitability and customer
satisfaction metrics

- O
- EARHIE RS/ A
o SR RRIY
T DR/ AR /B s
T BB AR E A RE T R R s T e e L

Great Food / Great Experience at
Dixie Stampede
KRN E R/ RN EREEFFET
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7 Proven Strategies for Dinner Shows in U.S. 7 £ E & & 35 B9 7\ X B

What are the keys /proven strategies or the successful dinner shows in the U.S?
L ¢ s/ 32 [FIRE BRI B Sk s 7 FES= 0928 20 R 25 /8 AT R Z R DR 45 58 7

3. Exceptional entertainment experience 471 F % SR L6
— Consistent quality of live show

*  Well-Rehearsed so “surprise” elements are planned
and always feel like a surprise - Reduce unexpected
“surprises”

FoOHRR “IEE” RHATT - b
* Clear expectations of show management &4}
T =& T i 2 A
* Rehearse / rehearse /rehearse!

ﬂFéﬁ/ﬂFéﬁ\/ﬂFé} 4 Every guest feg!jéery special at Medieval Times

FE LI RS BER, BRAL R AN A2 BN R R A
— Twice-annual creative review for freshness and performance tightening

BEEE P UK ) 1 12 [ it
DI T2 75 i el R 5K 02 2

There are always “surprises” in Live Entertainment — the key is to
control as much as possible... Dixie Stampede is masterful at smooth
performances
AR SRS L - OGRS B AT R4 37 1. . 3l v P A AT
TR OR R 25 1] B MG e L
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7 Proven Strategies for Dinner Shows in U.S. 7 £ E & & 35 B9 7\ X B

What are the keys /proven strategies or the successful dinner sho WS /'n the U.S?
WL ¢ s/ 32 [FIRE B T HT Bl i s 7 7 5= 928 20 7 25 8 21T B 15 5 DI HG 45

4. Leverage “per cap” or Derivative Revenue with multiple opportunities to purchase retail items,
photography and enhanced experiences — Improves margins and encourages the lingering memory of the

event once guest has returned home i FHALAT “ AR 7 BATA = i AH B 58 i T L 285 g T LR,
AT SERE 7 I PR B SR UF Rlf2— RS = A [F] B R 2 I SR U 1e 1O A7 A

Merchandising — or the “Art of Retail” is " . : ' The Retail Experience — just like all
crucial to the success of Derivative Sales and " ' ‘ - elements of the Guest Experience — needs
increasing Per Cap Revenue . _ J : to appeal to visitors of all ages
KM——8 “ZAREE” 2ERBEIEMAT TEEL - 7R ER - FERGI T
EEER T, S INELA RO U T BRI 2T

The goal is to increase the spending of each
Visitor beyond the initial ticket purchase
FRATHY B b e FEWI 4R B S O RE Al b 3 hn i
EEGiOMER ¢
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7 Proven Strategies for Dinner Shows in U.S. 7 2 E] i 2 75 14 7 Ml 5% B&

What are the keys /proven strategies or the successful dinner shows in the U.S?
L ¢ s/ 32 [FIRE BRI B Sk s 7 FES= 0928 20 R 25 /8 AT R Z R DR 45 58 7

5. Rigorous measurement of Guest Experience needs to be coupled with a genuine willingness to adjust
areas that need improvement

Lo TN 2 P AR B i T R T B LB RSB A T DU i 5 i ) L

! ! {5 being excellent and 1 being poor)

Wc Please grade us on the following:

Thig ic more than just a survey..
EBIENDLINESS OF STAFF CLEANUNESS OF OUR FACILITY
YOU are the BOSS! »

Reservations 5 4 3 2 1 Entrance 5 4 3 2 1
Photo 54 3 2 1 Saloon 54 3 21

Pleage h&lp make ug the Saloon 54 3 2 1 Restooms 5 4 3 2 1
Performers 54 3 2 1t DwningArea 5 4 3 2 1
DinnerServer 5 4 3 2 1 HorseSwalls 5 4 3 2 1

best we can be.

Overall Overall
Friendliness 5 4 3 2 1 Cileanliness 5 4 3 2 1
* SALOON ENTERTAINMENT 5 4 3 2 1
Please explain N
* MAIN SHOW 5 4 3 21
Please explain _____ TP
* FOOD QUALITY 5 4 3 2 1
Please explain R
* DINNER SERVICE 5 4 3 211

Please explain

* ACCURACY in Reservanonsfncketlng 5 4 3 2 1
Please explain

\ * Our goal is to be the most fun pldce 10 eat on the planet|
%W PRODUCTION Werewe? [JYes []No Ifno, please tell us where it is

* Any additional comments or suggestions _

A

Date __ Showtime
Section & Row ______ Servername _
53216 (OVGI‘) Please do not leave on the table.

Drop box located at lower level as you exit.
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What are the keys /proven strategies or the successful dinner shows in the U.S?
L ¢ s/ 32 [FIRE BRI B Sk s 7 FES= 0928 20 R 25 /8 AT R Z R DR 45 58 7

6. Diverse and broad-base marketing program

2 ST AERL) 2T E T RIR

The most successful U.S. Shows (and Theme Parks) focus on developing “return visits”
which will indirectly measure the effectiveness of “Word-of-Mouth” marketing

campaign. A concentrated program of measuring and growing “return visitors” is the
first level of a successful marketing program

— AN RERE (FEARD , ERkR “RURIE” , XAE s “ T
AL BT B AR SIS AW K m R R T AARE —
DIRE T RN — 2

— Participate in a diverse program that leverages Social Media, Search Engine

Optimization, third-party channels (Travel Agents) and also promotes international
visitors is essential to success

— IR S g, LRI E, BT RIE GiRfr4) ME
[l 2 A2 SR 1 e 1A ) K B

— Finally, a successful marketing program Public Relations for positive press coverage is
highly recommended

— W, A NRPIREE AR AN, I AR R E 2 T
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/ Proven Strategies for Dinner Showsin US. 7 =&

What are the keys /proven strategies or the successful dinner shows in the U.S?
WL K 5/ E [FRE B TR ALELBE 7 TR 2EzCHT 75 B AT ER 12 L TIRG 45 R 7

oy

Openness to explore licensing agreements, product placement, and
sponsorships FFBHIREMRBUTRAI MY » AR & REH

— Licensing Agreements and Sponsorships are prevalent in every area of
Western entertainment and Worldwide Sporting Events
FSOBLVF A B S0 RN 8 ) AE T 7 0% SR A 4 BR AR B 35 25 11 8% Atk 35 ik A7 A
* Product Placement is a significant source of advertising revenue in mainstream
media like Prime Time television and Feature films

TS e FIRBEARLE) SO Fp i 2 R IE ] 0 3 < e B 1) FEL AL

Corporate Sponsorship is critical to every Professional Sports Franchise in America

mlﬁ%ﬂﬂ?‘ilm’é—/\ﬂﬂlﬂt FFmx
Fields and Stadiums are “sponsored” by corporations I N AR G IEAG AL « Bl ”
Communications are “sponsored” by telecom corporations &% EERGEAHIC AL “ 5 8Y”
Even sideline refreshments are “sponsored” (in other words, beverage companies PAY to provide thirst
quenching product to professional athletes. £ 2 fij 0% 75 S B4 “#EBh” (B, IRElAFElS AL
Az B B = A D
— From soft drinks to show communications, once there is a critical mass of attendance,

there are worldwide sponsors willing to entertain discussions for cross-promotion

—  MBUCELZIEME G, —BEAGRRIn FEE, SERATEBI A R 3 15 AR 18
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/ Proven Strategies for Dinner Showsin U.S. 7
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What are the keys /proven strategies or the successful dinner shows in the U.S?

WL 5 8/ EIRE BRI B ML AL HE 7 TEEATE T0H) 26 B WA ER 13 X DRI 25 R 7

[ RSk 25 35 1Y 7o oLl g

Licensing Agreements and Sponsorships are prevalent in every

area of Western entertainment and Worldwide Sporting Events
RRAVF AT SRV B RS ) 2 AR AR T VU T B SR N BRS MpiA B ZE S
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What are the keys /proven strategies or the successful dinner shows in the U.S?
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Overview I

In order to appeal to younger audience members and yet authentically represent the history of Em-
peror Kangxi and the Qing Dynasty, two theme elements are woven into the storyline:
AR FEREMAREBEHE  EFHETREMNRBEERETHINEEZMNTE !

e Technology - specifically video gaming and cell phones

° ERETHAIER S FILRR

 Silkk — The beauty of Chinese Silk
° P —HPENLFZE
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Story Elements &5t =

Additional thematic elements include:
HebhFHTEEE .

1. Multiple artistic references to the creation of the Sk Road EIM 54 BAZKIBEXEZEEZTARAAS

2.Kangxi’ sinfluence in China toward world geography EFEE7E fr [E 77 58 b Xt B I\ IR A 220

3. Historical references to the Qing Dynasty told in deliciously artistic manner £ /8 R BIUZREEF
= — _

- —— I
- "a, s e
=

e e, ey GOBI DESERT
bl ol T A
Y - o .
eetra. o e® TAKLAMANKAN pm e i G5
o o iy - TUN-HUANG SHIH ==
- . DESERT  jme= i
i ~'l. o

% -
e = -

19
| LAM-CHELESHIF
&1
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‘ THE SILK ROAD
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THE MEIMMEAPDLIS INSTITUTE OF ARTS
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Center Stage From Audience
MR FERIFILTER
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Center Stage From Audience (close-up)
MARFBHIHFLFES (F5)

=] | =
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From Center Stage to Audience & Control Booth
ML SE & B AR E B3 =
Reverse Angle [ [o]

D 7 e
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C h O rO Cters A cl:% Revisions and changes requested by Madame Zhang Jian and Mr. John Qi
IRIFRE L EFFT AT ERNZRIFITISEUEA

« Xiao Long “Dragon Boy”, 15 years old s g BEELVE  +HS (EXTARINFISTHEFLF)
- Father Ferdinand Veribest e FIFZ » 1A

 Red Bannerman o /THE

« Bordered Red Bannerman AN

* Blue Bannerman o IENE

« Bordered Blue Bannerman o SEULHE

* Yellow Bannerman s HEH

» Bordered Yellow Bannerman ° fELHH

« White Bannerman * HiF

» Bordered White Bannerman =]

« Two Sway Pole Performers o WiEIFFEE

« Three Silk Dancers o 4 EE

« Mongolian Trick Riders s SO IEGHFF

» Royal Princess, Love of Kangxi’s Life, Lady HeSeri s BERNT  BERERFZEMA  HEBEREBRIZCES

« Mature Emperor Kangxi

FRERETE R 1A
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Characters A4
Xiao Long /g

Main Character is now
ateen boy age 15

BEARUEISTHFDLE
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Characters A4
Father Ferdinand Verbiest

IR = #AL

Father Ferdinand’ s Chinese
name is Nan Huairen (F1E{z).

S5 B RY R 3L & F U E T
Z. REREFEER “FiR{Z7
IBERMES, LEZE/LAZE.
HFEMERTH
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Characters - Bordered Bannermen £ EHE A
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Characters - Borderless Bannermen & A

A ‘-" "" ‘ .
: -

2

_..,r"' —

f“1!?- :
4

-y
o =
e
: .l
)

5. Wie

— = S
L : -
[r - —




MIR & G K

ENTERTAINMMENT
SHOWS & ATTRACTIONS

Characters A4

Royal Princess, Love of Kangxi’ s Life, Lody Hesleri

EXRNTE  FEEREZEA
A ﬁﬁﬁi&%ﬂiﬁ
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Characters A4
Mongolian Trickrider

e EEE S
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Characters A4
Mature Emperor Kangxi 1EIE FEICRIEEEE T
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Overall Concept E#kiEAiia

The goal of the production is to create family entertainment and a
positive lasting memory for guests of all ages. The experience will:

I 1’EE’JETTE.=.L— RRmE L AFBABEBETRZ DK BEKAERK -
EA%E‘@’%MQE’J%F&#F ZHEE:

» Tell a captivating story starring a main character young guests will
identify with

o il — NS AHBAEENNE  EALHNACEMBEEREMARBTIAT

» Feature a high-energy variety of entertainment:

s HEETSRSHENRERED:

Dance £5

Flying kX

Acrobatics &3

Horsemanship 57

Hand-to-Hand and High-Tech Battles ik & 5 4% 5k 2}

Artistry Z K
The most advanced laser, pyro and special effects available
R & FEFERFE BT FI4FRL
o Pageantry [1iifIE =
» Appeal to mature audiences and young attention-spans through a
creative mixture of dazzling effects, aerial feats, equine mastery and
mogic
RERIATIR S EANFIEREMAR > SIEMRME KB EHRF ) SAXIT
%m%ﬁa'

* Include a special dining experience and party favors

BEFHRANMEERHNBE LM
» Focus on audience participation
TEMARS S

o O O O O O O

W MIR & G E
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The challenge of this concept was to remain true to the historical legacy
established by Grand Epoch City while presenting an entertainment
experience that would appeal to audiences of all ages and from all
geographies.

IS — P RRE “F— HREFHNELENRRGEESS SihEn
MAREBER G| ST IR R AR -

We are honored to be included in this project, and are proud to present
the following show synopsis:

RESS5RXIMMBRNERRE  WRAREREZIUATRIEET

Pre-Show: Guests enjoy Drinks and Appetizers While Entertained
T« MARZEZIRRAFT /D=

The evening begins with small magic tricks performed throughout the
audience. The set is not revealed but remains concealed behind beautiful
images projected onto HD screen. The seasons change in the footage.

B LML AMARTENEREATE -

SEXREE  —HREERMEEMEGH HD RE - BIEREMKES -

Guests are Assigned Seats with Historically Accurate “Tallies”
MAEIEELERE (F15) wnEMRE (T8 EFL
Guests are directed to assigned seating by matching their tally with their
section. Tallies are specially designed tickets fashioned after the traditional
“security pass” of the Forbidden City. Banner Sections are raised on
each tally (yang) and correspond to a (yin) Banner Section station. The
row number and seat number are printed on the tally. (Assigned seating is
important for the most efficient meal service and to assure an even
volume of guests in each section for audience competition. Finally, tallies
record seat and cell phone number for an audience participation

segment.)
R ZEBI IR ’ﬁk%ﬁ?aglillﬁmf'rt XEERE (THE8) &3S wiEit
ME > SRR EEEA “REBTIE - EWRES5A (FH) xR (FB) i

MRERS o #JE&*HFF‘*&%EDT’FT- Lo (FBEEREXNTEUENERRSMHARE
SEHAMUKNBEEEEE - &5 ' 7E (THF) EUREHNFTREICEAR
FERLFAFHLSHS < )

Y MIR A G E
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Xiao Long is ke many teenagers these days:--Xiao Long loves to play
video games.

-+ But not just ANY video games, Xiao Long loves games that feature
Emperor Kangxi. Xiao Long plays for hours and lives in the world of the Eight
Bannermen, FATHER FERDINAND hand-servants, Warrior Princesses on
horseback and:-- dragons.

WEFMREFEEHLE—H D EETBITEX - BEFFAE2EE—MEITHEK
INEERGUETFFEREEREK o DRV BEXRFNEENEFHHHRE
BREIC{M > BEEMAERLUE K -

Lights fade up on a teenage boy whose face is illuminated by an iPad.
Enormous images of his video world of the Qing Dynasty explode behind
and around him in high-definition (HD) video as he plays his game. In a
very short segment, the teen’ s SHADOW battles Bannermen, kisses the
Warrior Princess but is killed by a video dragon. — Game Over.
%%ﬁ&ﬂ—¢mﬁﬁndm9$’ﬁM%wW@dmwﬁﬁﬁoﬁﬂﬁmﬁﬁ’
EEHSRMAGERESBENEXREKER - ZREMNSERE XM PFEHNFFH
NIEFHRIT > FYAEKRTEREHBERPHLRTET - —HKER -

Sleepy. the teen lays down and the lighting changes. Something magical
is happening---

IRIREKEE - DEST - KTHME - MENEBIRELE -

FATHER FERDINAND VERBIEST, Jesuit Priest, steps into the light. He is a stately
gentleman with the wisdom and robes of a scholar and the twinkling eyes
and long beard of a wizard. He regards the sleeping teen in a tender,
fatherly way.

MRz MR HEEKTAET - AALEIR > RFEE > FiHNE > WERMME#
BE—IREMBKAF - thAERR > ZXWARMRNEAENDE -

W MIR & G E
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(Historical note: Kangxi had a very strong alliance with European Jesuit

Priests. Father Ferdinand Verbiest spent considerable time in the presence

of the Emperor.

EERTRE  REEFREOMAMWTEL TRIFOBKEXR - RERAHR
“‘MiRC” RTHYSHMEEXSEL -

’v.“‘;

Father Ferdinand’ s Chmese nome is Ncm Huairen (Fg1E{=). Kangxi
frequently requested council and teaching of Father Ferdinand,
particularly for geometry, philosophy and music.
WREMBHILEFUEIFC - FREFTZEE “FIEC BFHMEI > LH
FEJLAZE - BEMNFRAE -

Y MIR A G E
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9 bz o
Synopsis fir 2=

A

As a gift to the Emperor, Father Ferdinand designed the very first self-
propelled vehicle. It was steam-powered toy that measured 26cm and is
credited with being the very first “auto-mobile” everinvented.

ATEEF MY ‘SR AT -FEHEEANRETIR BEEX
RIRFHIE - R<tA 26 EX > HEALHEELEED “BHRE

W MIR & G E
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MERRT - L
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FATHER FERDINAND extends a long index finger towards the glowing
screen of the iPad and the instant his finger touches the screen, the iPad
floats away.

“BWIRZ HERTE 0 188 Pad £RXMRE > HtFHE—mEIRER - Pad 5
ZET -
FATHER FERDINAND produces a beautiful golden cloak. FATHER
FERDINAND shows the audience the large. lovely dragon embroidered on
its back and softly lays the cloak over the sleeping teen.

“T'aE'J B SET—HERNESEER - ‘BRI BURRTTHKEES LA

REAXAZMEEER  AREZMIBHENEEAENDESE -

The moment the silk garment touches the hero, it is magic. Lighting
changes and the in the air of anticipation:--
X XL PFRRAEEEALR 0 —FEE - KTHRTT
Lights out.
KTHEHEK -

 EHMHFEE -

ENTERTAINMENT

W MIR A GE

SHOWS & ATTRACTIONS

©2015 erage Entertainment, Inc.

Suddenly, there are the sounds of horses! Hooves thumping. horses
snorting. the squeak of leather and our hero awakes (lights up) surrounded
by EIGHT BANNERMEN! (The teen is wearing the cloak, which is too big for
him. Our hero looks very small in a oversized cloak surrounded by eight
eight strong soldiers atop eight large horses. )

mRZE RRTEEMES | DR DIBRF  RERKPIE - RMNHEA
NEET R o KTHTRRE - ﬁﬂ%&/\ﬁﬁ@l? D (DEHEFEENERE) HIE
EFEXERHNEALXENGEITTEMN\CEOHNREGETELEDFRD
The noses of the horses are almost touching our hero and as he whirls
around. he sees there is nowhere to run. He is not sure if he is in danger or
not - so he puffs up his chest and pushes back the arms of his cloak and
tries to become much larger than he is--- And he nods — with authority and
with approval.

DHEFLFEMBRININEARAT  IRBENELZNEC KETE - hARERE
EECEESLMIE - BT MiEEMAE - B} EFRF—# > BiLECRA&LEEL
EEBRK - REMUANBAEFN AR TRk -

The BANNERMEN display a military, marching style DRESSAGE, turning their
horses in unison and parading around the arena. Each BANNERMAN stops
in front of their Banner Section (and engage the audience).
BARR—MES - ITEXENEREA - NI ESE— > SEREIHH
BT - BNEABEEEERMGE (5SMRES) -

A FLAG JUGGLER produces all EEGHT BANNER FLAGS and tosses one to the
boy. (It is the Emperor’ s Flag) As /v, waves the flag, lights fade in center
arena and come up towards stage. A vivid video montage of flying birds,
mountains and clouds runs while...

—ANTEFREMATEHAENAEERRGN T —1MMEZ - (B2—ETEHE)
HNRIESEWNR > KTANEEPOEREES NG - —EBEFNE  ILIE
RIFIMBTLE - St RS-

TWO SWAY POLE performers dazzle the audience on each side of the main
stage. The boy races between the sway poles and FATHER FERDINAND
tries to keep our hero out of danger.

MEEETEREETESGANMIARE  LMARRILEL - BFRIE - BEREER
HZEHRHEE > BECUREILFITMEAQZERER -

Lights and music changes -

KTRMTRTE—

ENTERTAINMENT
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FATHER FERDINAND beckons the teen to stage-right where FATHER
FERDINAND holds a telescope.

‘BRI MO EBRIEAANACHINMS > ‘BRI g5 1NEiEE
FATHER FERDINAND
“Fﬁ'l%{:”
Look!--- Look beyond the East -
Beyond the walls of the Forbidden

City - Beyond the earth, Beyond the
boundaries of your own thoughts:--

! BAMEFRIN-HIETEEENE- W
M EER AR

The TEEN and the audience see clouds transform into shapes. Flocks of
birds swirling into schools of fish. A close-up of two leaves, suddenly
transform into a butterfly (camouflaged as leaves) and fly away. The
montage is of Nature revealing itself to the patient observer. What you
think you see and what you thoughtyou saw changes:--
DEMURBEEZHTIEBARERK - —B B R —8E ; mAHEENHF
TR MEE T R — R (AR M F) » XET - KERB—MWRAFHEEH LA
NEERTEBAS - FEXEEEATHA ? NFRLETIL  BRBTHA - -
Our HERO is fascinated but--- FATHER FERDINAND has disappeared---
leaving a bright, acid green silk handkerchief behind.

BRI EARTEERT  BR- - o "B BHERRT - - - XBET—RH#A
% BEFeLAFHERE -

Xiao Long bends to pick up the scarf and it jumps away from him! There is
a lighting change and center-arena, a round pool of light shines on a
somewhat larger scarf the same vivid green. It appears to be alive! It
dances andrides the air as if it is enchanted. Xiao Long looks closer and
runs to the opposite side to get a better look. The scarf continues its dance.
/J\j}:#ﬁﬁﬁﬁrh BEEMMFERERET | —RATRTT » POGE—PBERTRR
BERL—REHRNFERAN L - "E!IH%IET I B4 r"”—‘uﬁ_iﬁﬁﬁiﬁ GIHET
BE—H - NEATEINEERE  FESE > MBEXNEERT - TMINAEESE -

W MIR A GE
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FATHER FERDINAND appears out of the shadows and releases ared scarf
into the dancing space of the green scarf. The two scarves intertwine and
perform a free-form, liting choreography that is magical.
‘MR NBREEHNR  B—FOeANRIGEHFMEENTEE > BEA
MEHES > BRMBHE  BE#HE -
Xiao Long is mesmerized and slowly sinks to the arena floor to watch the
dance.
INEHWERT K BEMEEAEZFA AL o RUKT LEAVER -
Directly opposite the circle of light, YOUNG LADY HESERI, 14 years old,
appears and the Xiao Long starts to enter the circle of light that contains
the dancing silks towards LADY HESERI, but the lights change and the silks
startto “die” (fall to ground without the magic wind to keep them
dancing) - Xiao Long jumps back and the siks are reanimated briefly.
KTRBIEXNE 14 SN ZZHEEREIHT  DREALEE - 287 HhiEiHi
‘L (HEENMEL  REBRRNTLIEENRERT) I EEERk 2445
FHERNMEET -
But LADY HESERI reaches towards Xiao Long and takes a step into the
circle. The sikks deflate and are lifeless. Xiao Long is visibly affected
(saddened) and stoops to pick up a silkk. LADY HESERI reaches again
towards the Xiao Long and
B/ NZHZHE|NESD » NEET—%  HAXBE  “ZBEHF—HT BT
T o BB o PEZE TS () @ ETERE—BRTN - X EZif & ER
HAXHE N EFA

As Xiao Long crosses center-arena, THREE DANCERS appear in the arena- -
, THREE ENORMOUS SILKS unfurl from the dancers (blown by large fans
concealed in the arena walls). The silks are the same green color as the
scarf used by FATHER FERDINAND. Billowing silks flow out from the dancers.
HPhENEERRFIMIHME  ZB8FELIAT - ZAEFETHAT=ZREXRLA
(HWEBLEERENERRBRBERN) - X=AN2LAN ‘BRI BNB—14
MERHMEE  HARE - FEFPIF MREREBERAEIKK -

EEEEEEEEEEEEE
,‘.-,' SHOWS & ATTRACTIONS

)
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Towards the end of the dance., the WISE FATHER FERDINAND enters as the
lighting changes. And in the transition, the green sikks billow and fly above
the audience.
LERRERNRME - ‘BRI BET > ARKOXET o EERE GELS%
BRESRK » EMARBIKTRETCE -

“It looks like a dragon!” yells /. K 2]

“BEERGRE" -

Dinner is served during the next two acts. T T RIFH N IF =18 » BEFIE
T o

The FATHER FERDINAND tosses out seven green scarves center arena and
one magically follows him (light comedy).

‘IR EEATRGWE 7 RAD > FERNE—RIEESMH (BER)
Suddenly, there is a war cry! All EIGHT BANNERMEN race in on their horses!
They compete to pick up the scarves discarded by the FATHER
FERDINAND. The BANNERMEN have to lean way over to pick up the
scarves that lay on the arena floor.

m"% > MET—FEXKOS ! FIEHN\EFEARBILE - SFEXZLEECET

BAM - NIEENFABAETERREREME EAAT -

Each Banner Section cheers for its BANNERMAN, but at the end of the

competition, on six BANNERMAN hold scarves. The other two BANNERMEN

are disqualified. Each BANNERMEN stands in front of his section while the

last of dinner is served.

SMEMAABSHNEEWEE > BILRERME  RE 6 BNEEZE
ZETAHD - T2 BHAKRT - BERERN > S2/\EEHEBEZHIBT

BUME °

For the six remaining BANNERMEN, the next competition is ARCHERY from

HORSEBACK. Three targets are positioned towards the stage and

BANNERMEN, in turn, charge the target and aim with their short bows.

HFiRTkRE 6 %/\ﬁﬁﬁ— T—RHILENEZFESHE - =AM FEEEAZFSMAN

ﬁﬁ;E\ $b uu.l_ Fﬁ%.z.%%"j'%ﬂ

WISE FATHER FERDINAND is the judge. Banner Sections cheer each try.

‘WD BEH - BINEEEANEBCHN\EESWEEE
At the end of the competition, only four BANNERMEN remain (two more
are disqualified)

LBRER > RE4B8N\EEFETK (HMmNEEK) -

ENTERTAINMENT
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Dessert is served as Clown (Clown figure from Peking Opera) appearsin a
jovial horse-and-rider costume.

LEHAT X RA (RREMNBALR) FERIRFER - WRMBHIZT -

EIGHT audience participants have been pre-selected and one-by-one,
festooned in their corresponding BANNER SECTION colors, each “horse-
and-rider” appear center-arena.
LI ENRE > BATE ‘5B RE - WRERT - BRAE 8 EBUR
£5% M E—/ ESELAECHNNWNESE S “SNEL7 RELEDR
EESPR -
The costumes conceal the Guest’ s feet and legs and look like the Guest is
“riding” on a small, comical horse. There is a twist, however--- while the
Clown’ slegs are free and allow him to walk and “gallop” — the Guest
’ s costumes restrict the movement of the legs to the knees. fRZEHM RS 5
ERXHABAZET > UARBERFEFE—FIARZANDSHE - H—NESE
AT BEWEEESR I EBEMNFHLY > MUARSS5ERIBRFER T IR ERF
BEE=1TEN -
The thighs are bound together making a full stride impossible. When in the
costume, only hopping. or jumping or taking very small steps is possible.
CLOWN is very baffled by the Guest” s “lack of skill.” The Guests line up
fora “horserace” and theresultis a hysterical audience participation
event.
BAMKEBHEERE—RE  FTARKSITE FLRRER  ZTAHBER  ZAH
B ZELAFERREBEIEENSITE - SULM 51 “BRZHIT iLBAFERKHME
TR o MARTEFI—FREDN » HEREH—NBEEBAE - URERSSHES -
Group photographs and other memorabilia are parting gifts for each
horse-and-rider.”
HERRE S8 ‘D5 SHEEFTHMUEZSREHNLY -
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Suddenly, there is aloud “BANG” and an even louder hissing sound.
FATHER FERDINAND appears riding his invention! The first ever “auto-
mobile” -! (Small models of these toys — actual size — 26 cm, are
available for sale in the gift shop and can be a give-away to a lucky
audience member!)

R ZHEKR R MFE EEEFEAMMEWE - EIRCHRT o hnEt
A LEE ! B “BEFH ! (BLIAR/NMER—FRR~T—26 EX
XEMmILmERRE > AIRH—(IFEUAR ! )

Once the arena flooris cleared, /g crosses center arena and hears a
loud ring. He looks around and pulls his cell phone from his pants. /s has
a text! He quickly texts back and holds up his cell phone towards the
closest Banner Section. He encourages every Guest in that Section to hold
up their cell phone. As the Guests hold up their phones, each phone in
that section lights up with the Banner Color of the section! (Blue screen for
Plain Blue Banner, Yellow Screen for Plain Yellow Banner, etc.) The
audience across can see the phone of the opposite audience!
HEE LT ANEE  PEFIHFEEPR > TE—FXMENM o MIRHMOE > 8F
HUAEREE R - MRS —FER ! ikiRtESEE > EEF > HEREA
IR ESE - AT 2MAMERAREELEBCHFH -
HMBEMMABEEBCHFI > SEENNERY > fITFIRETERK
HOMAEE ! (ERAEEE - S@ALEEE > DUILEE £%) - JEMOUR
LS Bl I E FHL |

When all (or nearly all) of the audience is holding up their phones, it is like a
large video screen composed of individual cell phones. Then, the WISE
FATHER FERDINAND appears center arena and “flies a bird” from one
Banner Section, along the phone screens to the next Banner Section and
around the arenal

LA (BJLFRE) UAHBEEACHFI  XEEREG—NHIFSFHEHEK
KRE - AR BRECEAESEPR - —MEERERE “87 - EFRE
BHEST  M—1PRAEXEISN—1BME  REHFSHE -

Then a horse gallops upon the phone screens, then--- a DRAGON flies and
lights all the screens on fire! (NOTE: This interactive technology is not
complex and was made available when Guests confirmed their seat
purchase, picked up their tallies and agreed to the terms.) All the phones
go black and then back to normal while---
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e FIRBELHEYE-—THFBRND > RF - - - —FYH—FKER > IEHF
BRE#HZT  GEXT—H - (f: ZTMEIREFER - RERARBATECH
MEFA > FEURE ((THER) @ BRETFRINE > ZPMEHRTEAUSER
B) - FMBMNFNEET  REXTEEFRES M- - -

The music changes and the four remaining BANNERMEN run in from four
different entry points. It is a high-energy hand-to-hand combat battle that
leaves two defeated and two triumphant.

BRET  FlRry 4 %/\hﬁE}AIEIATHH’JJ\EIE@ HEE - Te— I HRESFTFE
ZREL ) BAWmNEYE > BTHAME -

From both sides of the arena, MONGOLIAN TRICK RIDERS race around and
as they pass by the lit torches that illuminate the arena, each torch bursts
high into the air! The TRICK RIDERS perform amazing tricks of balance,
courage and horsemanship.

SAMMIL > ‘FHEXREBL KEH Y20 IRE SREXDREAARE
BMNIESEHBERLIEA - 80 ERFL HERUES AFEFHEERIT
BSMEIA -

Dinner and all dishes have been cleared by this time.

XB > TERNBRENEREEEET S -

The FATHER FERDINAND once again appears at the sand-painting table.
This time the “painting” feature swirls and spirals. The FATHER FERDINAND
rotates his arms in a bigger and bigger circle and suddenly--- in the center
of the arena, there is a swirling cyclone of dust rising from the arena floor!
DRAGON BOY is amazed!

‘MR BREREYPESTLE X% WE BTN RIRNE - ‘iR
?aﬁﬁaﬁﬁ%% B F#EELX - "% hRES - EESHNMR EARL—RSIE !
N RBI KRBT !

There is a screech! And look-out! One of the Banners--- no wait! Five of the
Banners--- oh no! ALL of the BANNERS are smoking and on fire!

—FERMEEE ! D ER— e o o R EZ | ERFNEME e o o [ !
FTEHEMREEET » EXT !

Suddenly the screeching intensifies and the cyclone of dust center arena
turns to a CYCLONE of FIRE!

R RMENE - FARRMLSIETHT NI |

ENTERTAINMENT
SHOWS & ATTRACTIONS

©2015 M|rage Entertainment, Inc.




? ERDLR cxi

Through the noise and chaos is a steady drum beat that is growing in
volume and intensity. As the sound crescendos, all the torches blast a
plume of flame and the lights go out.

AR FERE GWMEITHE > SEMEETHURMEX - SETENTRER -

FRB B KAERRRLH A 0E » KTRIBRT o

From center-arena, /v and WISE FATHER FERDINAND stand in the
darkness. A slow steady drum-beat begins again. WISE EUNICH throws off
his cloak and his costume is treated with glow-in-the-dark lights (LED). WISE
FATHER FERDINAND removes the cloak from /Jsfz. His costume is also
treated with lights. All the audience can see are the outlines of these two
characters.

NEERRAEE IR “BFEC HEERE - FEWEFEREENEES -

“‘BIRIZ SRR HE ﬁﬂﬂ’]ﬁﬁ ST AR T (LED) - “FBiRiZ” 2
AR SHE - AR BHHITITRLET - FTEHUAREATLERZ AN AR
SR o
WISE FATHER FERDINAND calls to the spirits and cups his hands on the floor
of the arena. A brilliant beam of light spills into his upturned hands. He  “
gives” the light beam to /vg. /v splits his hands apart and now two light
beam:s spill into each of the boy’ s uptumed palms.

‘BRI EMRER  BEEWNFHESE L —EXREHME EWONFE - i
BRI “GEL7 72 NEAFMEINF 0 REAFARTHELER  FANBEER
FELo
The last two remaining BANNERMEN appear with LED lights sewn into their
costumes. They are “given” the light staffs from Xiao Long and the two
battle with the laser light beams in an epic duel. The sound and music
crescendo! The winner “throws” his light beam into the air and all the
lights come up - The Winner’ s Section congratulates him and just as
suddenly - all is black-out.

ERFEN\EEHIT » MR EWE LT LED kT3 - N EEFmERER “Mix”
BTXWMNEE - AR5 > MITABOLATIRB IS S - FEMEREHTSE | fEEIT
bR R T RARKTRER T —HEFRBHE T RS KM REF - 2
% BEETHET -
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Soft music plays and soft, warm light comes up. WISE FATHER FERDINAND
appears and straighten’ s Xiao Long cloak. This time the FATHER
FERDINAND is cutting paper while /JsJ& holds a large candle. The silhouettes
of the paper and other objects are “projected” on the screen. FATHER
FERDINAND holds a very large egg (ostrich-sized) and the boy holds the
candle so the image projected on the screen is the silhouette of areptile in
the egg!

BREMFRIE  BEFMATAARER - “DiEC HOEVPERNEZSS &
BRI SHE - XX BRICERSEK > M/ REREEXIEMR - KA ENE MY
HRBERELEN - BECEE—FEXRMNBE (BERKRKD) - DMEEEEM
Rl RN ERBEENEGELERET R T — 1 EITEIRIETS -

The FATHER FERDINAND holds up a large jar fllled with brilliant butterflies
and “takes” one of the butterflies from the jar and “blows” the wings
towards the egg. On the screen, the wings attach to the reptile, the boy
and FATHER FERDINAND melt into the darkness and reptile puffs a burst of
smoke:-:-

IR HEE—DEFRIL T EBSNET > “IE BTEN—IHE  IEBE
WM R SHEE - ERE L WEREHIEET > BERIEEICHAZZERE
gk o (TefTah4)) SRR —RRME - - -

Then, magically, the screen “disappears” and the temple slowly
illuminates. The edges of the temple are set with millions of tiny lights and
the setisrevealed in a twinkly, delicate lights. It is an enchanting moment.
R TR RE HKT T EREEMEER - ERMBLAAHREL
THTERRBNIKTE - —EZHBEITR WAL > BIRESHE -

From the throne, Princess Lady Heresi invites Xiao Long to take the throne,
but when Xiao Long begins to sit, there is a rumbling--- smoke fills the
throne area! And the Princess is gone! And so is the Teenager! Through the
smoke, we see the Mature Emperor of Kangxi floats on a levitating throne!
EXIEL MEBERAIEENMEEIERE  BLH/NERILT  EEFIEEDN---
MEBSEREME ! AEEET | PEHEXT | BERRNEINEFTERREE
BETHIEREE4E -

While he is exultant that he is Emperor, there is no love beside him. For a
moment (before the festivities begin) the Throne is a lonely place for
Kangxi. Then, the Emperor takes a deep breath and declares
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Lt ABCHATE
Hl) EERAEBERERE

SRME

A Parade of all the

members alike completes the show. As everyone waves —

B FHI7ERRFT
Foo oo

All audience cell p
Kangxil
FrE AR B FHLSERE

MO ESER IS EBERE - (X—BzE (EREAE
BB— AT FEXBR—HAS > EE

EMPEROR KANGXI
RRERTE
Tonight is a Festival for Those you

Love!
SEBEARAZEN—I1%4T
This Night and Every Night - Make
sure they know what treasures they
are to you.

RHE—& - it MEE RIS RATEER

show performers--- professional and audience

o BAEVERFIIAMAR—HET R T FIARE - GBI AEEN

hones light up with a “thank you” text from Emperor

T “ts iR XRERKE ‘REXF ! -

— The End —
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Xiao Long and The Emperor’s Game

Bz EFHIIFIX

Xiao Long is like many teenagers these
days---Xiao Long loves to play
video games.

-+ But not just ANY video games, Xiao
Long loves games that feature
Emperor Kangxi. Xiao Long plays for
hours and lives in the world of the Eight
Bannermen, FATHER FERDINAND
hand-servants, Warrior Princesses on
horseback and-:-- dragons.

INEMRETFERDF—1ENEE
AT BEHAFREE—MEIT
XL NRERILKRTH ERERRE

K o
INFE I BN R TR\ HE T SR RY
WHE - FERCAA > DELHAER
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Father Ferglinand Verbiest
R R

17| FATHER FERDINAND VERBIEST, Jesuit

— w | Priest, steps into the light. He is a stately
WL"@' Ld ’ L ‘ J_ gentleman with the wisdom and robes of
a scholar and the twinkling eyes

and long beard of a wizard. He regards

Wise Father Ferdinand replaces the the sleeping teen in a tender,
fatherly way.
character of the Eunuch

R e RS 52 MELEEKTRT © A A
HEARY L E R ‘ .
il B T ERIAE EiR - FEHEE  F0H - R A
B BE—IREIFHKEAF -
ftt IR ZERY - 25 SRR B BR #8% 10 & 7 R
D4
FATHER FERDINAND produces a beautiful
golden cloak. FATHER FERDINAND shows
the audience the large, lovely dragon
embroidered on its back and softly lays

the cloak over the sleeping teen.
‘MR BET—HERNEEH

Koo “BEC” mMARRRTHKGH

% EFRy

—REXNAZMNEEESE - ARIE

MR XS EAENDES L o

The moment the silk garment touches
the hero, it is magic. Lighting

changes and the in the air of anticipa-
tion---

B X AR S EAR > —
FEE - KTHTT » IR S E R
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The Bannermen!

FEN |

Suddenly, there are the sounds of horses!
Hooves thumping. horses

snorting, the squeak of leather and our
hero awakes (lights up) surrounded

by EIGHT BANNERMEN! (The teen is wear-
ing the cloak, which is too big for

him. Our hero looks very small in a over-
sized cloak surrounded by eight

eight strong soldiers atop eight large
horses. )

WRZIE  ERTEEHNES | e
o DISHER &Eﬁﬁﬁﬁ K ANEY
FANRBETHREK  KTHFE » MmN
EaET ! (PEHSEAEEHIEXY
Z) H EERBEREALENZ
T EMN\TBODHNTREETEL
ENFRAD
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Banner Sections
HEA 43 X

The BANNERMEN display a military, march-
ing style DRESSAGE, turning their horses in
unison and parading around the arena. Each
BANNERMAN stops in front of their Banner
Section (and engage the audience).

HEARI—MZESL - ITERKAITEN

AR MBS ES—E - KERE

iptiEeT - S EABMSEEEIRAA
(5SMARES]) -
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Extreme Sway Pole

HR I SR AT

TWO SWAY POLE performers dazzle the
audience on each side of the main
stage. The boy races between the sway
poles and FATHER FERDINAND

tries to keep our hero out of danger.
MEEETEREETEEZEANMmIAR

H o UEMARRTEEE - BARE - B
EREFZRRZFAE > ARCULE
EERNMWEAQIZEREK -
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FATHER FERDINAND
“l_-‘ql’.:_]'ETE{:”

“Look!--- Look beyond the East -
Beyond the walls of the Forbidden
City — Beyond the earth, Beyond the
boundaries of your own thoughts---”

“E | BRI RIS E NS
MR - MR RR

Main Character is now
a teen boy age 15

BEERAZNFEISSHNFLE
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As Xiao Long crosses center-arena,
THREE DANCERS appear in the arena:--

, THREE ENORMOUS SILKS unfurl from the
dancers (blown by large fans
concealed in the arena walls). The silks
are the same green color as the

scarf used by FATHER FERDINAND. Billow-
ing silks flow out from the dancers.

HNENEERREFIHIRE - = BEFEES
BT - ZAEFETATZREAR LS
(HESEERBMERXBRFERS) -
EXEALAM “ERIZT BRB—1A
MERBERNHE  HAZE - FEFFHA
MHESE AR IREIFZAR ©
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Towards the end of the dance, the WISE
FATHER FERDINAND enters as the
lighting changes. And in the transition,
the green silks billow and fly above

the audience.

LERRERMRE - “FECT B3
T BEKTRTT - EHEHE > ZFE
42 4

INIERK » EMARAISKTR L EE -

“It looks like a dragon!” yells

N KB CBRERIGER -




Bannermen Scarf Competition

B Bl M EE3F
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Suddenly, there is a war cry! All EIGHT
BANNERMEN race in on their horses!
They compete to pick up the scarves
discarded by the FATHER

FERDINAND. The BANNERMEN have to
lean way over to pick up the

scarves that lay on the arena floor.

ZA - WET—FERAS ! FRERIN
EFRARBELEE - FERELHELC
W E7am e NEENABSAETREE
W EE LR -
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Bannermen Archery Competition

i\ G5 L 2F

For the six remaining BANNERMEN, the
next competition is ARCHERY from HORSE-
BACK. Three targets are positioned towards
the stage and BANNERMEN, in turn, charge
the target and aim with their short bows.

FETRBOBNEE  T—RELEE
IﬁExEq‘ft&%‘fﬁu o =BT EEE S 0
JEE > BT AESHEE -
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“Horse-and-Rider” Audience Horse Race
"%20” MREE

EIGHT audience participants have been pre-select-
ed and one-by-one,festooned in their correspond-
ing BANNER SECTION colors, each “horseand-
rider” appear center-arena.

ARG BEZFE ‘S5FL Rk
o MERMEINT - FBPkAES BMRES S
B — P E I HER B S MR
geE - 8 ‘GNEL" DI
EFEAHRR -

The costumes conceal the Guest’ s feet and legs
and look like the Guestis “riding” on a small, comi-
cal horse. There is a twist, however--- while the
Clown’ slegs are free and allow him to walk and

“gallop” — the Guest’ s costumes restrict the
movement of the legs to the knees.

BRI AR S 5E RN FBREREET - W
RERRFEBFEE—FARNNESE-F
—NELS AT BANNEE A BBEE
RN TS 535 M IRER 51 7 ]
SR FNE Z RI1TE o

The thighs are bound together making a full stride
impossible. When in the costume, only hopping, or
jumping or taking very small steps is possible.
CLOWN is very baffled by the Guest’ s “lack of
skill.” The Guests line up fora “horse race” and
the result is a hysterical audience participation
event.

B AN ARBEHHRIE—HE - RAJBERTAT

E - FLIRFGER  BABRRE - ZAH

Bk - ZEARERBEBENSITE - URES
i : - | EW YREEITT UERAFERARE

' Byl ' S| MU o AARIEFIRL—FFE DR » BREM—

' PBEAR s UREESERED) -




Mongolian Trick Riders

5% o iR B FF BB
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From both sides of the arena, MONGOLIAN
TRICK RIDERS race around and as they
pass by the lit torches that illuminate the
arena, each torch bursts high into the air!
The TRICK RIDERS perform amazing tricks
of balance, courage and horsemanship.

ZFAMmL > ‘FHIEREL %E
B HRE—PRE 0 SREXITTEE
HIXEE - BRI EEE RS
Koo G ERFL” HRAHLS AR
FHIEERIT - BSMEIA -
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Swirling Dust Dragon / Flame Cyclone

REX I/ K EEX

FATHER FERDINAND once again appears
at the sand-painting table.
This time the “painting” feature swirls
and spirals. The FATHER FERDINAND
rotates his arms in a bigger and bigger
circle and suddenly--- in the center
of the arena., there is a swirling cyclone
of dust rising from the arena floor!
Xiao Long is cmozed!

“T'ﬁ B(Z” BRERESERTL - X

w@timmEMﬁw@ﬁo“ﬁ

L%:F” EMBCHTFE » B F#iE#
KRR RREFE > EFSHIMIRLE
FE—PIEShE !
INERRE| K AR RILT

5 5 RIS
%

\“f ﬂh‘,
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Smoking Banners on Fire

HEIE A8 X S AR

There is a screech! And look-out! One of
the Banners--- no wait! Five of the Ban-
ners--- oh no! ALL of the BANNERS are
smoking and on fire!

— R M AENAR | )y | E R — AN -
o o R &% | RAEIMEN - o o M
x| FAMENSEET BT |




Laser Battle - Final Duel

G RX -8y Jg B R <}
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The last two remaining BANNERMEN ap-
pear with LED lights sewn into their cos-
tumes. They are “given” the light staffs from
e % #% and the two battle with the laser light
beams in an epic duel. The sound and mu-
sic crescendo! The winner “throws” his light
beam into the air and all the lights come up

- The Winner’s Section congratulates him.

REMA/EEHIT @ TR AR W
4% b TLEDKTSE - o BRIEmERR ©
Mx” BT XFANEE - K5 A
AMICKTER I LA S} - R E T REHT

58 | EELAMAER WE” =d o A
RKTSE LT —REZ PR BRI R 5 R 480K
VLB RER
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Paper Cutting Magic

Soft music plays and soft, warm light
comes up. WISE FATHER FERDINAND
appears and straighten’ s Xiao Long
cloak. This time the FATHER
FERDINAND is cutting paper while /)
Jzholds a large candle. The silhouettes
of the paper and other objects are

“projected” on the screen. FATHER
FERDINAND holds a very large egg (os-
trich-sized) and the boy holds the
candle so the image projected on the
screen is the silhouette of areptile in
the egg!

BRAE RITEE - imEERMBIKTEFH A
=3 BRI HUEDERNE
i3 B EDRRSHE - X0k mIERICIE
SR - M/NRIEEEKRIEMR - AV
ERFnE M) R &R LRI - RIiRI=
FE—BERMBE (BRKD) -
INEHEEEM - BT ERTHIERE
BB EBERTR T — 1 RITE

BB - -
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Enchanted Lighted Temple
F;E i 1§ r‘- ?E iﬁ-ﬁ T jlf; -EI- Then, magically, the screen “disappears”

;ﬂﬁmﬂm&\m es of the temple are set with r_niIIiéns_ of tiny
. ,,/Wmmﬁﬂﬂmumm\\\\\\\\m\\\\\ : lights and the set is revealed in a twinkly,

delicate lights. It is an enchanting moment.
B E SR RS 8 8B AR
- I e k

e iGN RE HE T
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Xiao Long is Invited to Take the Throne
W E EE RE

From the throne, Princess Lady Heresi
invites Xiao Long to take the throne,

but when Xiao Long begins to sit, there is
arumbling--- smoke fills the

throne area! And the Princess is gone!
And so is the Teenager! Through the
smoke, we see the Mature Emperor of
Kangxi floats on a levitating throne!
EEREL > HEERATEF I EED
FE o BENERIET  EEFKRE

Z WMEESEEME ! AEHEK
T!DEMERT | MERKNFIIK
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The Emperor Kangxi

While he is exultant that he is Emperor,
there is no love beside him. For a
moment (before the festivities begin) the
Throne is a lonely place for

Kangxi. Then, the Emperor takes a deep
breath and declares

Bt AB S ATFEMROERTER »
HMEZEBEEE - N—BzE (ERE
FiaRr) EEEEER A RER— AT

i FERR—ASEE

EMPEROR KANGXI
FRERTS
“Tonight is a Festival for Those you
Love!”
“CHHREANREIE N — 48T
“This Night and Every Night - Make
sure they know what treasures they
are to you.”
“CERMSENE—R - L iE
IHRAEESR"
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The Pageantry and The Parade
AL BY 37 B (T o

A Parade of all the show performers...
AT TERETANNARY professional and audience members alike
7 \ completes the show.
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Special Effects 433X

1. High Flying Dragon Silks (Drones)
= eed (XAN)

Regular Torches Burning (Indoor Flame Effect)

B (ZERARERM)
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Special Effects 433X

3. Torches Burst with Colored Flame Clouds (Indoor Flame Effect)

FEEENEHRERE (ERNERR)

4. Swirling Cyclone of Dragon Dust
T RERIVEEX
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Special Effects 433X

d. Swirling Cyclone Dust turns into a swirling (Indoor Flame Effect)
FE ¥ B HE KUK 22 28 B — 1NilE A
(Z R KIS )

Eight Smoking Banners Burst into Flame (Indoor Flame Effect)
JIEE HEAVR R NG
(Z R NIER)
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Special Effects 433X

7. Ground Effect (LNG Smoke Machines)
MEHEFN (RIERASEE)

8. Indoor Close Proximity Pyro Technics
ENAEENTZ
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Special Effects 433X

9. 16 Isopar Indoor Flame Units

(S EASP S

10.  Fire Breathing Dragon Head (Animatronic)
KAER Ak (3hiE)
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Special Effects 433X

11.  Series of Fans for performer-less (Floating Silk Act)

Remote-Controlled i&{E& &
(includes hardware and programming)

MLRIEAAREED (L£5F)

12. High-Powered Fans incorporated into the set (Silk Dancers)
=IERE RRAL LA
(EHRERLE )
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Lighting Package RERH €]

1. Specialized Laser Lights
T BT
Laser Light (Banner Men Competition)
(Martial Arts Fight)

AItkT (BEALEFE) - (EARIT)
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Laser Staffs (Banner Men Competition)-(Laser Light Special Effect)
B TIEAR (EALLE) - (Hstiss
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Lighting Package RERH €]

3. Specialized Special Effect Lighting
3 AR BA
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Lighting Package RERH €]

4, Ultra Violet Spot Lights
5\ & IAMKT

5. llluminating of the (Magic Temple)
(#8&F EFHIFRAA)
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M u Iti M ed ia PaCkage g ﬁ% 17-|K Ex 14:'@ (Hardware and Video Content) (FE{4FIIARE)

1. High Definition (HD) 3D Mapping on
the curved projection screen. (We
will be 3D mapping different scenes
and special animation throughout

the show) S EMIE (5i5) =4
BT RE - (?*zﬂ]:H EANRIEH
KA EIARFE R0 E i#1T3DL )

2. Curved Projection Screen

M 2 5 57




MIR & G K

ENTERTAINMMENT
SHOWS & ATTRACTIONS

(Hardware and Video Content) (FE{FIMIIAE)

Multi Media Package ZiE{Ai4a

3. HD 35K Projectors
=5 40K =Y

2 !"!&l_s_r_;g_

4, Produce, Film and Edit Video
Animation Footage:

H{E - RBMRBABNE A

1.Video Game Video
1~ P55 XK A 57

2.Sand Painting Video
2 ~ 7 E

3.Ambient Scenery and
Enhanced Scenery Video

3~ BIRINT 7R FIIE5E A7 R L0
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M U Iti M ed ia PaCkage g ﬁ%{Z‘K Ex 14:'@ (Hardware and Video Content) (FEHFMAE)

5. Audience Cell Phone Video Wall
AR F AL 01

SIS 'II" '\\\||Ill
l|| |I|

Kabuki L.E.D. Light Screen (This will
Create Stars and Universes scene

above the audience)
HELHLEDRR (XL EE T
HIARERRLF)
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M u Iti M ed ia PaCkage g ﬁ% 17-|K Ex 14:'@ (Hardware and Video Content) (FE{4FIIARE)

7. Paper Cutting lllusion

T YT £ 2k
B 4K $5 o
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lllusions %4J%E, Stunts and Acrobatic Acts 4353 FnZeiy

 Levitating Throne (Hydraulic Effect and LNG Smoke) » Dual Sway Pole Act
BENEE (REERFINGIH) R EBEIE

» Trap Doors and Smoke for the » Martial Arts Fighting (Bannerman Competition)
(Disappearing and reappearing of the Eunuch) RA#ET (EALLE)

BRI ~ M GERFAEIAIKL)
« Mongolian Trick Riding
 Scarf lllusions (Eunuch) SUFH IS
Elmay£1E8 (Ki5)

* Precision Archery (Bannerman Competition)

BESA (EASETEESE)
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Animals 47 :

1. 8 Horses

85

2. 4 Mongolian Ponies

EEYN
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Animals 314 :

3. 3 Camels -

3%& T
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Barn and Livestock Housing - Example 1

& -1 5]
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Barn and Livestock Housing - Example 2

P& -1 7 2
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Barn and Livestock Housing - Floorplan
At EE-THAEH

[ he Normando BamGuru.com 678-404-BARN
124700

. L]

=il [ ] 25 =

.| il | Barn 38'x124', Office 25'x30"
L. [} 1

—:I L el

= }I |

i i
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Weaponry

b
AA




MIR & G E

ENTERTA N MEDNT

SHOWS & ATTRACTIONS

Show Timing and Guest Experience Breakdown

T 1 B RSUL £ P B P 2 5

Time
Bt ] Mealg s |Event / Audience Interaction E i/ & Bzl Description j5 B
15:00 Animals Prepared s & Animals bathed and prepared w4k - E&
18:30 Parade #:i% Parade of Animals zh#pik s
19:00 Parade returns to Stables i jFiR 6 5 B
This is a Holding area for Guest, Drinks available,
entertainment TBD
Guest Arrive to Theatre IR 25k B RE—AUAREFRX > BHEEH  IRFTRBERAE
Guest are allowed in to find their seats using Official Tallies
19:30 Theater is Opened for Seating EIfE FF BRI A EE IR A E 35 B X 7 B EE T
20:00 Show Begins £EF 15
Meeting Xiao Long and Wise Fother
Ferdrncrnd Z RN s
Appetizers are Ight BAGNNermen surprise Xido Long and Parade on
20:10 presented Horseback/\ HBF H5%E BERZEEHEDS &
REF B R LT Flag Juggler / Banners Officially Named
20:15 Sway Poles # e
2020 Father Ferdinand Sand Painting and Storyteller B E I EA
AUDIENCE PARTICIPATION X & 5 Father Ferdinand Magic Silk with Audrence F'qﬁ R 22 B S MR
20:25] Three Silk Sheets and Dancers = & # 4
20:30 Flying Silk Dragon Drone ékmjg
Folconers and Audience "Apprentice” — Bird of Prey
20:35 IR AL AR Wpsr, 9 ﬁ
f Fother Ferdinand " mcrglc 'light comedy with scarf on
20:45 Dm{r}sﬁr_iﬁe%ed Dinner Served {it g & arena floor FIR{-FE “#Z” BER|4H  SihiF
A Bannermen Race in to pick up scarves off arena floor -
20:50 Competition AL E Nt 30 #E22 h-EEE
Remaining Six Bannermen compete in Archery
21:00 RIS 7BABEA LL BT ET
21:05 AUDIENCE PARTICIPATION i &x 5 5 Horse-and-Rider Audience Horserace 5%+ AED
Dessert Served it &
21:15 AUDIENCE PARTICIPATION M x5 5 Cell Phone Video Wall F 11 5715
Hand-to-Hand Mortal Combat - Weapons Display
21:20 4 Remaining Bannermen §| T Y433 i F ITHE-RBERT
] ] ] Master Horsemanship - Fast, Dazzling Display
2125 AlDishes Cleared ~ (Mongolian Trick Riders 71 5 + BARKI-1R DR B
3= A
HEMARE Father Ferdinand Conijures a Cyclone of Dragon Dust
21:30 Sand-Painting and Dragon Dust Cyclone b fif 4 that turns into Flame!Eg1R4= B 4 75 ;"‘EEEZA’ -l
Banners smoke and catch on fire! il 5 HE
21:35 Bannerman Laser Light Battle i A kT 1%
Wise Father Ferdinand shows Xiao Long mogrcol
21:40 Magic Paper Cutting and Silhouettes j#1%5 sT4E 1572/ beouty of light and shadow %t
E
Set comes alive with lovely, twinkling enchanted lights
21:45 Enchanted Lighted Temple B&;&kT S35 ELLSMEk  HEAE - ABAKTE -
Xiao Long sits on Throne and Throne Magically
21:50 Father Ferdinand offers Xiao Long the Throne E1R{= 5147 B B2 = Levitates in smoke! B fEEERE | - ) R E
BEEE Betomes Emperor! BB @A E TS
Emperors toasts to all guests "Heolth, Hoppiness and
21:55 Celebration / Finale s/ [E 4 Prosperity” EFEFRAHMEE “BE  RENEH"
AUDIENCE PARTICIPATION B2 5 5 All cast members and audience participants parade
around the arena and wave!
Parade with winning Bannerman 3EBE5E A 51T FMEERIMMARERELS I {THIETF !
22:00 End #%
Guests Exit @ RiR 1%




MIR & G K

ENTERTAINMMENT
SHOWS & ATTRACTIONS

Guest Experience & PG

It is most important that the visit to Grand Epoch City is:-memorable. The quality of the Guest Experience is our highest
objective. REZEHIZ > X—HIARIZERLSH - ARG RERRITRSHIE

 Audience Participation MRES5
 Friendly Competition &ZIFEL %%
« Fun, Imaginative and Memorable & « 285 HF1& AR
« High-Tech, Digital and Surprising! Ei%A » #Ff14 AT !

- Gifts, Retail and Party Favors #L& - EEMIRXTAYSEE

- Dining Experience &{kZ 1%
« Food Examples & 4)5L15
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Guest Experlence - Audience Participation

ER{RL - MRS 5

It is most important that the visit to Grand Epoch City is memorable. The quality of the Guest Experience is our highest
objective. R EZRRIZ * X —HIIA R RERLESH - AT IEFFREEKNN &S BEF

« Audience Participation FEMARS 5
 Friendly Competition XiF=%
* Fun, Imaginative and Memorable =i - & HNESAES
* In-Audience magic TEM AR E AR
- High-Tech, Digital and Surprising! A& » =4S AT !

Bannermenéebtions — Cheering for Bannermene A ‘
A IS S HE A TR Horse-and=Rider Horse Races

DHEFRS

Plain Bordered  Plain White  Bordered  Plain Red  Bordered Red  Plain Blue  Bordered Blue
Yellow Yellow Banner Banner White Banner Banner Banner Banner Banner
Banner EAST EAST EAST WEST WEST EAST WEST

WEST
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Guest Experlence Audlence Participation

E R - MRS 5

It is most important that the visit to Grand Epoch City is memorable. The quality of the Guest Experience is our highest

objective. REERZ » IW—WAIF R EESLEH - UAKENREEFXINMNESEER

« Audience Participation FEMARS 5
 Friendly Competition KiF=%
* Fun, Imaginative and Memorable kil » 85 Hi1S AT
* In-Audience magic 7 £R & K
 High-Tech, Digital and Surprising| }327[: ;&—T—fﬂ/\kr

Special Opportunltles forMemorabIe Photos

AL SRFHRILS

SpeC|aI Tables Avallable for Guests Celebratlng
Birthdays or Anniversaries

xR a T ARRERSEFL S

Memories Created Ever:y Pe;'forfnance

ElIZElE&E T B—1RE
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Egegt Expzfience -/éudience Participation
BRRIE - MRES5

It is most important that the visit to Grand Epoch City is memorable. The quality of the Guest Experience is our highest
objective. REZEHIZ > X—HIARIZERLESH - UAREHNREERINRSHIE
» Gifts, Retail and Party Favors

As part of each Guests party favors, there are flags of their section Banner (to cheer on their Bannermen) and for the children, there are
. . small cardboard boxes that make cricket sounds. Small bamboo crickets are also included. The box is printed to look like a ceramic
* ;TLFII:IIII A g%f‘u 7}-[_?‘5(7_[' H(]%EEEE cricket box or a bamboo cage. The logo of the show and Grand Epoch city also appear, as does a wish for good luck from the cricket.
RIBSURBFEOEN  S—UKRBEEEGEER CHENIREARRFIER) o DMZIIAF—PIVRIRESE -
EHLZHBERNNE - SFE&a AR -

Tally for Guest (Yin) Usher’s Tally (Yang)
Die cut Banner Section Raised Banner Section

This section is Die
Cut (Yin) on Guest

Talley
This section is
ﬁtﬁﬂﬁﬁﬂﬂﬁﬁ"ﬂﬂ]‘ﬁﬁ% raised (Yang) on
(FAm) Usher’s Tally
&t%llﬁﬁ'a#%ﬁﬁ?@?@ﬂjﬁ?ﬁ Special Opportunities for Memorable Photos
[i:1]

AL S RAFH®RILS

WrirzE () UEESHE Afpoitng (FH) REESH

The Two Parts marry together for a match!
AAER S A A A E S B X!
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Guest Experience -/éudience Participation

= N\

B PR - MRS 5

It is most important that the visit to Grand Epoch City is memorable. The quality of the Guest Experience is our highest
objective. REERZ > X—IHHARZESBSLESH - MR TEH REEK NN ES BHx -

« Dining Experience / Feast! 8k Z /K& |
« Food Examples & 1) 5E 1

P e W .;-r 1
ot 33

R

o L

Dumplings {&F

T e o P
= _ * ] = = ;lﬁ S P i
Noodles with Soybean Paste YE# &

aiéms

Vinegar =
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Guest Experlence Audlence Participation

E R - MRS 5

It is most important that the visit to Grand Epoch City is memorable. The quality of the Guest Experience is our highest
objective. REEW]Z » X— BB Z(EFE MG°MQWLMﬁE%&mm Sk
« Dining Experience / Feast! BiR&Z1/ K&
« Food Examples &£ #1524

Scrumptious [ | % MeatPle L =7 An Except|onal Experlence —ﬁiﬁjﬁﬁ*ﬁ’]ﬁih

Sugar Hawthorn HE L



Qi '15*5’—

ROI
R EHRER

T MIRAGE

ENTERTAINMENT

SHOWS & ATTRACTIONS



W MIR A GE

ENTERTAINMENT

SHOWS & ATTRACTIONS

ROI Overview: $53% [E3R =S

The two projections that follow use a ticket price of $30/ 191 RMB and a per cap (derivative) per guest of $5.82 / 37 RMB
TEEEIBEUZEMN A0/ 12T ARDIMAMEEE ((THH) H$5.82/ 7 ARMHITITE

The projections assume fii il
A “Conservative Attendance” of: {&5F FEEE :
e 6 Shows per Week & 6éip3%RE
e 60% of Theatre Copocﬁy EREER F607%
An “Optimistic Attendance” of: g{E L FEZER :
10 Shows per Week HF 10353
e 60% of Theatre Capacity  FEZ 4 60%
AND -

The most expensive Operational Budget (Option # 3 — Where Mirage Trains, Manages, Operates the Show for the first year)

(23,418,062 RMB)
HZRARSMZESE (AW #3—48XNREE—FEHTE > EEMNEE) (23418062 ARM)
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R ERBE

The five year ROl FEXFWMARTHAERTERES A -
(Conservative) Margins of:  ({&5F) FliEZE :

ROI Overview: A

e Gross Profit of 8,930,323 RMB Year One

—F/EF A8.930.323 AR ™
Return on Initial Investment — Year Three

F=ZF A LLX B WHIE R

T E %

Five Year Gross Profit 116,117,820 RMB
Less investment of -50,018,728 RMB
Five year net profit 66,099,093 RMB
REEFDETA 116,117,820 AR
FEXTR D IR -50,018,728 AR
FEFEHFEN 66,099,093 AR
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S Year ROI {R5FF M 5 7% B1H 2= 54

# of Shows/Week BHiz/% 6/ [F
Attendance HE= 60% of Capacity 0% A2

First Yeo.r Operating

e oo IRegular Ticket Price - AVERAGE EEEH——F 1 ¥ 191
(#3)

FneanaoiER || Per Cap (Derivative) Regular At (74£) EFE ¥ 37

qent - 5 Year # % ElIR—54F
YEAR ONE#E—4F YEARTWO 4 YEARTHREE =4 YEARFOUR U4 YEARFIVE ET.F

Return on Inve

REVENUE Yt A 60% 10% 10% 10% 10%

Increase in Guest Attendance  Increase in Guest Attendance  Increase in Guest Attendance  Increase in Guest Attendance

of Theatre Capacity Jill b 75 & REWEANBHE M REHENSE REWENEE N REWENBHE M
Ticket Sales (GateNJZE&EH CRIT) ¥ 27,303,480 ¥ 30,033,828 ¥ 33,037,211 ¥ 36,340,932 ¥ 39,975,025
"Emperor's Table" Premium Tickets “2F e SMHE ¥ 2,275,290 ¥ 2,502,819 ¥ 2,753,101 ¥ 3,028,411 ¥ 3,331,252
"Backstage and Barn" Ticket Packages “jE &M @R B ¥ 1,365,174 ¥ 1,501,691 ¥ 1,651,861 ¥ 1,817,047 ¥ 1,998,751
Regular Per Cap (Derivative) Sales IE# A¥) (f742) #HE_¥ 5,305,976 ¥ 5,836,574 ¥ 6,420,231 ¥ 7,062,254 ¥ 7,768,480
Photography Sold #& &t ¥ 191,124 ¥ 210,237 ¥ 231,260 ¥ 254,387 ¥ 279,825
Projected Total Gross Revenue it N S 40 ¥ 36,441,045 ¥ 40,085,149 ¥ 44,093,664 ¥ 48,503,030 ¥ 53,353,333

COSTS X

BE A ¢ 23,418,062 @ # 16,476,060

I

14,886,060 | ¥ 13,296,060 | ¥ 13,296,060

Projected Operating Costs Tiiit

Food Costs &#)5CH ¥ 4,092,660 ¥ 4,501,926 ¥ 4,952,119 ¥ 5,447,330 ¥ 5,992,064
Additional Staff (Please insert ) &4 i T GEARMD ¥ - = | - | - ¥ -
Projected Total Expenses Fiiit s 44 ¥ 27,510,722 ¥ 20,977,986 ¥ 19,838,179 ¥ 18,743,391 ¥ 19,288,124
GROSS PROFIT Jz Fll i1
Gross Revenue I\ 41 ¥ 36,441,045 ¥ 40,085,149 ¥ 44,093,664 ¥ 48,503,030 ¥ 53,353,333
Projected Total Expenses Tiiit = T44 ¥ 27,510,722 ¥ 20,977,986 ¥ 19,838,179 ¥ 18,743,391 ¥ 19,288,124
Gross Profit &FIiH ¥ 8,930,323 ¥ 19,107,163 ¥ 24,255,485 ¥ 29,759,640 ¥ 34,065,210 116.117.820

INOIEi§ - JEIE &S

¥ somrB X - ¥ X ¥y 50,018,728

ROI # Bt ml4k# ¥ -41,088,405 ¥ -21,981,242 ¥ 2,274,243 ¥ 29,759,640 ¥ 34,065,210 ¥ 66,099,093
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ROI Overview: 3% R Z=HE L :

The five yearROl: TEXWHAR T HFEREEIRESHIA -
(Optimistic) Margins of: (&1E) FliEZE :

e Gross Profit of 31,603,382 RMB Year One

—FRIEF31.603.382 AR ™
Return on Initial Investment — Year Two

SEZF A LUABI M AR T | %

Five Year Gross Profit 253,259,701 RMB
Less investment of -50,018,728 RMB
Five year net profit 203,240,973 RMB
HEEFDEA 253,259,701 AR
& EXTR D -50.018.728 AR

T F) A 203,240,973 AR
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S Year ROI {R5FF M 5 7% B1H 2= 54

# of Shows/Week @4 17x 10/
Attendance HE= 60% of Capacity 0% A2

First Yeo.r Operating

e oo IRegular Ticket Price - AVERAGE EEEH——F 1 ¥ 19]
(#3)

FneanaoiER || Per Cap (Derivative) Regular At (74£) EFE ¥ 37

ment - 5 Year #% [F#R—54F
YEAR ONE H—4 YEARTWO &4 YEARTHREE =4 YEARFOUR #EJU4 YEAR FIVE & H4E

Return on Inve

REVENUE it X 60% 10% 10% 10% 10%

Increase in Guest Attendance  Increase in Guest Attendance  Increase in Guest Attendance  Increase in Guest Attendance

of Theatre Capacity fillFi 7% & R NSO N R AN R ANBE N TR WA N
Ticket Sales (Gate) I TE&E H CRITDD ¥ 44,647,200 ¥ 49,111,920 ¥ 54,023,112 ¥ 59,425,423 ¥ 65,367,966
"Emperor's Table" Premium Tickets “E /5 {HE M= 3,720,600 ¥ 4,092,660 ¥ 4,501,926 ¥ 4,952,119 ¥ 5,447,330
"Backstage and Barn" Ticket Packages “J& &l & MINE 2¥ 2,232,360 ¥ 2,455,596 ¥ 2,701,156 ¥ 2,971,271 ¥ 3,268,398
Regular Per Cap (Derivative) Sales IE# A (fi74E) & 8,676,439 ¥ 9,544,083 ¥ 10,498,491 ¥ 11,548,341 ¥ 12,703,175
Photography Sold ff & ¥ 3,720,600 ¥ 4,092,660 ¥ 4,501,926 ¥ 4,952,119 ¥ 5,447,330
Projected Total Gross Revenue Fiit it N a4l ¥ 62,997,199 ¥ 69,296,919 ¥ 76,226,611 ¥ 83,849,272 ¥ 92,234,199

COSTS 3

23,418,062 | ¥ 16,476,060

e pcted Operaing Cons s
Food Costs ﬁ%}‘iﬂj ¥ 8,185,320 ¥ 9,003,852 ¥ 9,904,237 ¥ 10,894,661 ¥ 11,984,127
Additional Staff (Please insert ) #ishia T GERM) ¥ - ¥ - ¥ - ¥ - ¥ -
Projected Total Expenses Titl S 4 ¥ 31,603,382 ¥ 25,479,912 ¥ 24,790,297 ¥ 24,190,721 ¥ 25,280,187
GROSS PROFIT &A1)
Gross Revenue W\ &4 ¥ 62,997,199 ¥ 69,296,919 ¥ 76,226,611 ¥ 83,849,272 ¥ 92,234,199
Projected Total Expenses Tiiil S 4 ¥ 31,603,382 ¥ 25,479,912 ¥ 24,790,297 ¥ 24,190,721 ¥ 25,280,187
Gross Profit F17d ¥ 31,393,817 ¥ 43,817,007 ¥ 51,436,314 ¥ 59,658,551 ¥ 66,954,012 253,259,701
ROI 4% ¥% [l i %
Investment %% ¥ 50,018,728 ¥ - ¥ - ¥ - ¥ =y 50,018,728

ROI & # HIAhF ¥ -18,624,911 ¥ 25,192,096 ¥ 51,436,314 ¥ 59,658,551 ¥ 66,954,012 ¥ 203,240,973
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Production Annex #l{EiZ &M 2%

B BV & ~ i
Park B[R Z#: - CITIC Group RIEE R EH
Park Contact ER £ A John Qi
Production Duration #{{£i5e).
Quotation Datesg 4 8 i{i: 10/29/15
Quotation Provieded by 32 #r3.{ : Mirage Entertainment, Inc
Company ContaciBts A Lly Luo z2EE
Contact Number &A= : CellPhone F#1 : 139 1159 6937

Emall &2 FiBif . 28 <llyl@miragechina.cn>

[Category 5% In USD. %5 In RMB AR

Bl Special Effects 453 3 897.329 | ¥ 5,707,010
Stunt Equipment 5 g & $ 159,000 | ¥ 1,011,240

Y Animals 318 $ 73,570 | ¥ 467,905
| Audio System B e R % $ 708,676 | ¥ 4,507,180
L 5| Show Control System # $I| & % 3 163,488 | ¥ 1.039,784
| 8| Pryo Technics kA $ 29.803 | ¥ 189,545
WA Production Expenses $¥£# B $ 2,180,810 | ¥ 13,849,951
\ ]Set Construction & Theming B MiEREaR | § 1,493,546 | ¥ 9.498,952
8| Light, Laser and Production 35 @O RAAE | § 2,158,359 | ¥ 13,897,452
$ 7,864,580 | ¥ 50.18%.018

10 |Optional Effects o] 5% %% 3 414,000 | ¥ 2,633,040




Production Annex #l{EiZ &M 2%

WIMIR & G E

Flame Effects Maijority of Fabrication in China
RIEFH % 87 b IR P F B
Type Effect  |Description Power
% , _ L
Vertical 65mm round opening in floor, Flame up
Isopar G [flame to 7 meter, Pumping Station included: 220vac/3
RieiEw | burst High pressure tubing included 0 amps
it gaktﬁm Mm ESSEXRERO - Ménfg#mliﬂxt
B|7K - QAR BEED
Propane/ Sheet metal banners with
: symbols cut
natural gurmng out; appox 20-35 mm thick; no paint;  |220vac/2
o ONNSE  |[wtnEmEmaestE - BEE20~358XZ |0 amps
AGNE (MENTF |57 mes
it
2.5 meters tall; torch with bowl top:
constant vapor fuel flame appox. 0.3
Aame meter tall; Burst flame from middle of
Propane/ Torches one of 4 colors TBD depending on
ncturold with ?Yvolilcb/ilét;y |lr<; (élhin%/Korgo: '
gas an . ellow/Gold.Blue.Red,Green, possible
color fuel ctgglrcs)trmg Purple); Air compressor included gzgr:?i/ 3
BE/ER [Gooe  |25K8 ; KBTI ABR ; EERMILM P
S/HeR ke 1R ke £ 00 RRIEEEE0IKES | MTBD (HRiEHR
) AMBIE LW — A (4%
@I@%  HB/EE K646 86
EREHNE) | QIEFSEEY -

Q
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| Mechanical Effects

PR
\pre Effect Description Power
B R ;25
0. 5 meter square platform that will
extend 1.5 meters from wall; smoke will
; ; cascade from behind hiding the
2A§chom g%?ftg:% support beam protruding from the wall; 3(2:% /20
NREE | ZTEa Drive will be electric amps
= (AGEAESK c @RAOSTEARENTFE
; SASE A A (A0 SR ERAY R T LA L R
: AR EEFEE -
Mggicql
Drones | YING SIKS |5 o fllusion
| A4 overhead %)%
i L2 4
Egﬁch”t
. |Large
glgalchcnu Wind Dancer/Sik Wind Effect
Effect /A EY
HURAE | mess




Smoke

Effects

S FH

Type Effect Description Power
Bx AR i3 : 2
Smoke Low fog Hide the support of the floating 220vac/?2
, platform Throne 0

mE  |E® B T A SRR e amps
Ground |Ground

Effect Clinging

Smoke Smoke Atmosphere - #3555

MEES |[kEERR

Cob s La)ESE

Smoke Smoke

Machines 5 lllusion and Atmosphere )% H1RES5R

BN

Labor to install

ZERITA

Hame, . Tech _ond

Mechani |perdiem | rore transportation

cal only BT ~ 5B

KIG~H | I_RAHEX

HAE 54

Install Install Labor and Travel

ER ZEFEIMAE

ENTERTAINMENT
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'Handheld Laser (Sword / nght "Saber)
FHAKE (F6/M%8)

Bl B

Handheld, 532nm, 200mW green,
battery powered, solid state laser
diode device. Each device is designed
Hand for temporary use and running them
Held continuously for over 30 seconds may
ol Laser Fight |cause overheating and possible
F 4k BT |damage to the device. 1tis

' recommended that additional units be
purchased for backup.
FH 0 S324% - ThE200K R » RE - &
BARE  FAEAA_RERNE 1<
PREERTER  ERETEHI0H AR
SIRELIHA » B RERIRIFIR & - B UURIET
HRMELERER  PIFEREZH -




Magicial Dancing

N

f'.Eﬂlleilﬁk :

ENTERTAINMENT
SHOWS & ATTRACTIONS

Silks
BHESHEMNeS
Type Effect Description
B HAE
: 8mt Round shaped platform for the
MOQ".:O' control of the air flows in order to
dancing  |generate a vortex able to create a
Dan siks ___|continuous flight
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ENTERTAINMMENT

SHOWS & ATTRACTIONS

Production Annex Hl{Eis &Mt i 2%

Park [# X £#5 : CITIC Group R{EE L
Park Contact B R iEHE A John Qi
Production Duration §{{£ 7 e).
Quotation Dateig 4 8 &i: 10/29/15
Quotation Provieded by 32413 { - Mirage Entertainment, Inc
Company ContaciBts A Uly Luo zPES
Contact Number £ AR : CellPhone F#1 : 139 1159 6937
Email i3 . £ 8 <llyl@miragechina.cn>

4 1 Secml Effects s 897.329 5707 010 |
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Production Annex $l{Ei% &t N &

-~ stunf Equipment |
2Hie& Brief Description g ift

Unit Cost ¥ AR DN

Safety Equipment

E2a%

Weaponry

R Period Pice Weaponry 43t B N &

Costuming / Props

WERGARR Show Costuming /Safety Attire B/ 8B L2

Show Costumes

E AR A Period Pieces - Authentic - | &

Equipment

PUEE Sl Acrobatic Equipment 253318 2%
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SHOWS & ATTRACTIONS

Production Annex #l{EiZ &M 2%

Park BIIX £#; - CImC Group FR{EEREH
Park Contact B R iEHE A John Qi
Production Duration §{{£ 7 e).
Quotation Dateig 4 8 &i: 10/29/15
Quotation Provieded by 3241384 - Mirage Entertainment, Inc
Company ContaciBts A Uly Luo zPES
Contact Number £ AR : CellPhone F#1 : 139 1159 6937
Email i3 . £ 8 <llyl@miragechina.cn>
Category 433 In USD. %53 In RMB AR

' $ 159.000 ¥ 1,011,240 |4
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)
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Animals 2549

fMLRA,;

ENTERTAINMMENT

ype
b

Jescription
H‘ -

™

Mongolian Horses AR S

Broke and Ready to Ride #i1% « #8148

Cameils 5555

Male - Broke 1o Lead Only #3850 —-# 55

; ((X51%)

Camels 5855

Female - Broke 10 Ride MKEE-# 1% « #814

| Bannermen Horses A S8 3 It

Broke ond Ready to Ride -

firiE - F218

Toqupment W&

Bon O
Round Fen M=

| Leod Ropes & ik

Stall Fons BB+

Wash Rock s

Rubber Motts g i

Tock Coddys i TR

PooD Bucket 3§34

Feaed Buckets t4§

Automatic woter £ 3K

Hay Bin FHl

Hiching Rings # B Ik

Horse Ties 1 0 i

Hiching Rail #3 1AM &

Fly Spray 7¢ 88 5 8

NMedicol Supples BT B S

Wound Core {50 %

Uniment & &

Hoo! Pick 3244

HoMt Cracom 28

| Holters 48 3

| Bridle and Reins 1 4 3. #1558

Tie Down Halter 5 T & il

Soddle ¥

|
|
|

| Rough Body Brush I8 13 i}

| Fine Brush #8E B

Cury Comb 184

IMane Comb & £88

| Towels £m

Shampoo E% 7k

Conditioner $n % &

| Shaw Snine lfiiﬂ—}ﬁsn. &5 )

| Shavels 4§ F

| Manwre Picks/Fork 30368/ R

Wheelbarmow FE %

SHOWS & ATTRACTIONS




ENTERTAINMMENT

SHOWS & ATTRACTIONS

Production Annex #l{EiZ &M 2%

Park BIIX £#; - CImC Group FR{EEREH
Park Contact B R iEHE A John Qi
Production Duration §{{£ 7 e).
Quotation Dateig 4 8 &i: 10/29/15
Quotation Provieded by 3241384 - Mirage Entertainment, Inc
Company ContaciBts A Uly Luo zPES
Contact Number £ AR : CellPhone F#1 : 139 1159 6937
Email i3 . £ 8 <llyl@miragechina.cn>
Category 433 In USD. %53 In RMB AR

ElANmals g - |§ 73570 ¥ 467.905 |4
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Production Annex $l{Ei%

BFEIN B 2%
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ENTERTAINMMENT

SHOWS & ATTRACTIONS

Production Annex #l{EiZ &M 2%

Park BIIX £#; - CImC Group FR{EEREH
Park Contact B R iEHE A John Qi
Production Duration §{{£ 7 e).
Quotation Dateig 4 8 &i: 10/29/15
Quotation Provieded by 3241384 - Mirage Entertainment, Inc
Company ContaciBts A Uly Luo zPES
Contact Number £ AR : CellPhone F#1 : 139 1159 6937
Email i3 . £ 8 <llyl@miragechina.cn>
Category 433 In USD. %53 In RMB AR

LW Audio System ZEHER ; 08,674 | ¥ 4,507,180 |2




Production Annex $l{Ei% &t N &

Preliminary List #]75 % ¥

Show Control 3% Hi #4%

Type/Model F51 J#l 5]

Description #i4

Showmaster Mk 2

wir gy

Show Controller 7 #0048

Mid Atlantic

Slope Panel Rack and accessories

At beds 425 4 1405
EEWmENEN

Small PC or Adventec

Computer, Touch Screen,
Associated Parts

kY, 208, 3

APC

Surge Supression

APC

Backup Power Supply 4 1441l

ADAM 8066

Relay Control Units £ i1 28 #3 l 42 r

Cisco Rack Mount Switch

Networking 194

Cisco Rack Mount Router

Router #4148

Tranceivers for fiber optics A #TAUR 4

Cisco

Network router W Eis i 48

Netgear Nighthowk

£

Power supplies 1 /) BLR

Estop and serial connections
MR iTER

E-Stop Switches & 2145 15 )1 5%

E-stop switches and enclosures
o I

LS v 1 1 A
s Lol 1 5 5

Keyboaords W

Any keyboard USB 7 (] USB a4l

Monitor Hi#

Minimum 25" monitor
25"

T
e

External Hard Drive ¥ #& 80 £

Minimum 2 TB external hard drive
B 2TR AR £

Microsoft Digital Mouse Wireless 3k 807 28 B s

Saome ¥

GENERAL # =

GENERAL racking parts and
equipment Wi RN R

Miscellanious Install equipment BIL % 4

MISC Wirinq. Fiber, Cabinets, etc

= A cule e & AN E
SRR, NEF, EEFIES

-"' _.
FAINEN

Install % 3%

INSTALL Labor %357 T

Shipping in %

SHIPPING %%

General 7%

General v i

ENTERTAINMMENT

SHOWS & ATTRACTIONS




ENTERTAINMMENT

SHOWS & ATTRACTIONS

Production Annex #l{EiZ &M 2%

Park BIIX £#; - CImC Group FR{EEREH
Park Contact B R iEHE A John Qi
Production Duration §{{£ 7 e).
Quotation Dateig 4 8 &i: 10/29/15
Quotation Provieded by 3241384 - Mirage Entertainment, Inc
Company ContaciBts A Uly Luo zPES
Contact Number £ AR : CellPhone F#1 : 139 1159 6937
Email i3 . £ 8 <llyl@miragechina.cn>
Category 433 In USD. %53 In RMB AR

CISIShow Control System 2% | Z 7 'S 143488 | ¥ 1,039,784 |2




ENTERTAINMMENT
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Production Annex $l{Ei%

LEIESES

Preliminary List #2027 ¥

PYRO TECHNICS ¥ K EA

Type/Model ZE48 /HUS

Description f&if

|Pyro ¥ K

-

Pryo Digital f

ring System Wireless C4 # K&

b4 ‘J' /l\ 3E ~"'?':}”QC4

|Pyro ¥ K7

Pryo Field Modules Wireless and accessories 2 K EDLs L i /I ff

Pyro Consummable Holders 72 K& S Fh

| Pyro ¢ K7




ENTERTAINMMENT

SHOWS & ATTRACTIONS

Production Annex Hl{Eis &Mt i 2%

Park BIIX £#; - CImC Group FR{EEREH
Park Contact B R iEHE A John Qi
Production Duration §{{£ 7 e).
Quotation Dateig 4 8 &i: 10/29/15
Quotation Provieded by 3241384 - Mirage Entertainment, Inc
Company ContaciBts A Uly Luo zPES
Contact Number £ AR : CellPhone F#1 : 139 1159 6937
Email i3 . £ 8 <llyl@miragechina.cn>
Category 433 In USD. %53 In RMB AR

¥ 189,545




Production Annex $l{Ei%

BFEIN B 2%

Production Element $ifEE %

Concept / Scripting
AR/ GER

Drafts #1-# 4 - Rehearsal and Final
BRF I F4-ZHINER

Artistic / Creative Team

Artistic Director / Director / Choreographer / Production Assistant / Scenogrpher /
Set Designer /

Design Drawings
RitES

Technical Schematic / Renderings / Storyboards / Renderings backstage and
Audience

BARER/MURBR/MTERE/EENEOFNERR

Production Team

Entire Production Team /Project Drector / Project Manager / Techical Director /
Technicall Assistant Mabager / Computer Programmers / Chinese Staff

B YEEI8A BOEEAN RESR/RERE/REAR/GEAR/PH AR
Music Sound Track and Sound Effects Composed Show Soundtrack / Recording Studio / Audio Mix
ZRaR RERT/BRG/RERA/ RS/ BRER

Voice Over Talent

Recording Studio in China: (Voiceover Talent- and Studio Mixing)

Domestic US / Domestic China / Ocean Freight Containewr Shipping - International

;’g"‘"g Air freight
_ EEE A/ EE R/ R E-E R TIE
Housing and Accomodations Entire Mirage Staff and production Team Hotel accomodations
EFENEE 4 &) | 5 T R0 %) ¢F AL 8 S if{F 18 (Client Suuplies)
Transportation Entire production Teams International and Domestic Airfare / Local Transportation
2 0 3% 3 China Exopenses SI{EFIABTHEREANYE/GENENZESH
Per Diem Per Diem for Specfic Mmenebers of the Production.
e JLAS RS SPEFI R R 5 80 iR RS
Insurance Production Teams Intermnational and China Domestic Medical Insurance
e HEFI B BRI E R E T RE
Adminstration Expenzses This is both China Domestic and US International
Wi A& SEEANRNXE
Chinese Labor Tax Chinese This is for our Chinese Staff their labor and other employor Taxes [35%)
o EH R R GERBAUBOEFNBEEY (35%) (Based on $50,000.00 USD Labor Cost)
Foreign labor Tax This Tax is 15% of their total salary
BENER B RS TIT#e15% Based on ($556,768.00 USD Labor Costs)
Chinese Contarct Tax This is a 6% fee of the grand total of the contract
$E S FER SRR S
Mirage China Profit 10% of the Total of the Agreement
ORGESLFNFE 1 5B i85 8%

MIR & G E

ENTERTA N MENT

SHOWS & ATTRACTIONS




ENTERTAINMMENT

SHOWS & ATTRACTIONS

Production Annex #l{EiZ &M 2%

Park BIIX £#; - CImC Group FR{EEREH
Park Contact B R iEHE A John Qi
Production Duration §{{£ 7 e).
Quotation Dateig 4 8 &i: 10/29/15
Quotation Provieded by 3241384 - Mirage Entertainment, Inc
Company ContaciBts A Uly Luo zPES
Contact Number £ AR : CellPhone F#1 : 139 1159 6937
Email i3 . £ 8 <llyl@miragechina.cn>
Category 433 In USD. %53 In RMB AR

' $ 2180810 ¥ 13.849.951 |4




Consiruction ilt &

Production Annex $l{Ei& &M N 2%

Type/Model 51 j#l 51

Description #i#4

BARN CONSTRUCTION #i il i

Pre-Fab ¥l

TRUSS SYSTEM H73E & £%

12" Box Truss 127 #HiM74z

12" Box rmsAWay C‘orner Block 1?" He My a2 4 9% fn He

30" Box Truss Base Plates 30 #Hi¥ 423t

1/2 Ton Motors, Single Brake 1/?-

1 Ton Motors, Single Brake 1557#(

4' GAC. Flex Truss Sing ' GAC »T "r‘»

24" Mega Truss Pick Motor Mount 24" SIHT 52 5T LEL %5

32 Way Motor Control w/Touch Screen remote 3288 11t ELE 0|/ 8280 e £

25' Motor Control Cables 25" 1L HL S0 ¥

Rigging Hordware ¥ AT

Miscellaneous 7451

SIDE CURTAINS TRUSS S #k#T 42

12" Box Truss 127 #Hiwris

12" Box Truss 4 Way Corner Block 12" #Hi# 32475 i ik

30" Box Truss Base Plates 30 #Hi ¥ 42 3ty

Rigging Hordware Y aT

Miscellaneous 4471

PADDOCK ARENA 11 1% 1%, 129

| 100 X 30 / 30.48 Meter X 9.144 Meter 100" X 30"/ 30.4826 X 9.144%

ROUND PEN U

|Round Pen - 0 / 18.2880 Meter round I T80 /18.2880% N

CELING CONSTRUCTION A &4 it

l

SET and VENUE CONSTRUCTION 3535t #0135 3t 3 12

CURTAINS, MOVEABLE MASKING #k41i. ] B33 Mith

Black 200z Crescent IFR Velour, 507-€ Fullness: 17m x 11m /Side; Web, gromm, bot weight
HO0BTEF)IFRM S, S0BWHE: 17mx 1 1m/¥: XM, gromm. botweight

Black 200z Crescent IFR Velour, 50% Fullness: 80m x 11m /Side; Web, gromm, bot weight
M00[S IFRM . S0BMIK: &0mx11m /. M., gromm. botweight

US Black Velour, 220z Encore Synthetic Velouwr, IFR; fyd: 447, 50% Fullness: 40m

Joker 95 T'an: Masking System. 16m/Side JokerPSiREENf g &8, 164/

Misc 7

SIDE CURTAINS MATERIAL {8 i £ 4i &4 ¥}

Red 200z Crescent IFR Velour; 50% Fullness, 38m x 10m /side; Web, gromm. bot weight
{205 ST IFRM S, S0BUIR: 38mx 10m/M: . gromm. bot weight

Misc Z2FX

MIR & G E

ENTERTA
SHOWS & ATTRACTIONS

N MENT




ENTERTAINMMENT

SHOWS & ATTRACTIONS

Production Annex #l{EiZ &M 2%

Park BIIX £#; - CImC Group FR{EEREH
Park Contact B R iEHE A John Qi
Production Duration §{{£ 7 e).
Quotation Dateig 4 8 &i: 10/29/15
Quotation Provieded by 3241384 - Mirage Entertainment, Inc
Company ContaciBts A Uly Luo zPES
Contact Number £ AR : CellPhone F#1 : 139 1159 6937
Email i3 . £ 8 <llyl@miragechina.cn>
Category 433 In USD. %53 In RMB AR

(S 1493546 ¥ 9.498.952 | 4




ENTERTAINMMENT
SHOWS & ATTRACTIONS

Production Annex $l{Ei%

BFEIN B 2%

LIGHTING, LASER and PROJECTION [t

PROJECTION #t#

Christie 4K30DLP 57 4! 5i# 4K30DLP

Christie 1.31-1.63:1 Zoom Lens &% W 8% 1.31-1.63:1 465 3,

Christie 4K30DLP w/1.45-1.8 Lens - Rain EFX &2 1
1,881 — &=

1% AK30DLP w/1.45-

Christie 1.63-2.17:1 Zoom Lens &% W 53 1.63-2.17:1 465 3

Watchout Dsplay Server - 4K x3 Rack Mount x 4 Port 4k 12 Core Xeon
Wachout Display Fi %28 — 4K x3HL 4 x 438 114K, 12860458

Watchout vé Keys Watchout vé¥i kL

& Display Port M > M Cable &' 5753 LIM>ME

30 Display Port M > M Cable 30 3 LIM>MEH

Confidence Monitors 4k; 24” & 153 2 4k 24"

Mairix Switcher 16x16 Display Port Matrix Switcher1éx16 5 7 ]

Projection Platforms £H82°F (3

MISC 443




ENTERTAINMENT

WIMIR AGE

SHOWS & ATTRACTIONS

" LIGHTING DIMMING, CONTROL [l B8, #25
PrOd UCtlon An nex ETC Sensor 96c{h X 2.4<W Dimming ETC{ZiE2596ch x 2.4kW i,

. = & Grand MA Command Wing Grand MA N =% 2%
%IJ 1IE 1£ 'B1‘j- j]l:l Ei‘é R Grand MA PC Grand MAHE 3
=S 50 6 Ch Socapex; 12g x 19 Cond Tourflex Mulficable

L4620 Socapex Breckout; 12g x 19 Cond Tourfiex Multicable
SPG Socapex Breakout; 12g x 19 Cond Tourflex Multicable
L4620 25' Cable L4620 25'# )

L4620 10" Cable L4620 10"

SPG 25 Cable SPG 25'#:4)

SPG 10" Cable SPG 10"

AriNet DMX Nodes ArtNet DMX 11 g2

200 RJ4S-EtherCon

100" RJ4S-EtherCon

S0 RJ4A5-EtherCon

25 RJ4AS5-EtherCon

DMX 25' Cable DMX 25"

DMX 10' Cable DMX 10"

DMX 5' Cable DMX 5'#1%

24 Port Gigabit Switch 245 1173k 2 ¥ §1,
Lighting Distro- 12 Quts Each ({T#Ex%)
MISC 4413

LIGHTING FIXTURES [l 3 %

Martin MAC Viper Profile Martin MAC Viper i i L 4F
Martin MAC Viper Wash

Martin MAC Aurc

Martin Rush MH3 Beam Martin Rush MH33Y;#%

Robe BMFL

ETC Source 4 Leko 14 Deg EDLT

ETC Source 4 Leko 19 Deg EDLT

ETC Source 4 Leko 26 Deg EDLT

Wildfire 400W Series 3 Long Throw UV

DMX Iris, 8" Eclipse Il, 10" Frame

DMX Iris Power Supply DMX Iris{it &

Custom Houselights 5 e S 54T

LED Light Net; 10mx8m Color Changing /Set

LED i id; 10mxBm B /4§
Ughting EFX, Misc TUEFFE, 7510




ENTERTAINMMENT

SHOWS & ATTRACTIONS

d -l:. LIGHTING & MEDIA DESIGN / PRODUCTION 8 &k gz il /4 ™
Pro uc Ion Annex LUghting/Media Design ! 'I;, [i4% :_‘,t,;

Designer on Site /Week [2 weeks tech, | weex Dress/Opening|

A Y
%IJ ,ﬂ_:_lx M;j- j]” E—E s GESH R/ A (28R, | /)
X =< Media Programmer On Site /Week Hini & v 6 /8

Ltg Programmer On Site /Week HinLtg#i 5 /) ]

Grand MA Lighting 8oard Rental for Prgrcmmmg On Site /Week
Pre-Vis Studio /Week i T.{F 5¢/ /4

Ltg Programmer Pre-Vis/Week i Lig#iF= 5 /14

3D Computer Modeling of Set for Pre-Vis f&we,, o 3D AN R
Grand MA Lughnng 8oard Rental for Pre-vis /Week Fili/j#i 'Grcnd
MA L 3z /18

Media Production §&44%{}: -
-Vanous General Backgrounds- Skies, Moving Clouds, Mouniains
—&BHERE SRR, BEE,
Video Game — & i 2%
-Animated Sand Drawings — ¥ i 51 i
Swrrling Dust Dragon —##¢b 2
Paper Cutting Magic — 3745 i R

LASER #%

ScannerPro 20 Watt RGE, full color, whitellight, solid state 1aser diode
projoctors with CTl 6215HP scanners Scannerpro

RGBAEE, 20K, SX W, HHENEILLSCN 621 5hpfifEl
Master Control Panel 755 [

SMPIE/Network Panel SMPIE /9% (5] BT

Pangolin F34 Network units Pangolin FB4 K9=4 5

INterface Relgy Doxes for remoie laser onJoit conirol

S o by v W e b A L K

OIf the shelf Lapiop compuier with LoserNe: configuaration
LaserNetfic i 2 i B id &

Instcllation hardware andrequired cabling & BRI 5 B £
Installation Labor, 2techsx T4 days &N ), 2714 %




ENTERTAINMMENT

SHOWS & ATTRACTIONS

PrOd uc-l:ion An nex MASER ScannerPro 20 Watl RGE, TulTcolor, whitelight, solid stafe Taser diode |-

pro}octors with CTI 621 SHP scanners Sca nncrpro

SZ"\ McsforConfrochno ? P Tf'

SMPTE/Network Panel SMPTE AT E: AL

Pangolin F34 Network units Pengolin FB4 k9= 5

Interface Relgy Doxes for remoie laser onJoit conirol

AR RAE T/ K OGBS

Off the shelf Lepiop computer with LaserNet configaration
LaserNetfic ¥ 2L B id &

Instaliation hardware and required cabling % e A1 37 v /b 2%
Instaliation Labor, 2techs x 14 days e AN ), 278X 14 %

MAGICAL ILLUMINATING SET OUTLINE 3% 5 12 10 i /714
Keaqlzationora completle .Aghts sconogrophy pefmoncntly installed on

stcgc and hidden in the set.
ST O AR A SRR K A RS B R A 5 o R

PROJECTION SCREEN ##:5 #
48m Chain Cue Track System 48 X i # ¥l 8 £ 45
80'x34' Gammgalux Perf Screen /sq' x2 80'x346' Gammalux Perf 5 8 /sa'x2
Installation- 2 Techs, 10 days, Flights 325, 10K, EHLEIE
Misc 443




ENTERTAINMMENT

SHOWS & ATTRACTIONS

Production Annex #l{EiZ &M 2%

Park [# X £#5 : CITIC Group R{EE L
Park Contact B R iEHE A John Qi
Production Duration §{{£ 7 e).
Quotation Dateig 4 8 &i: 10/29/15
Quotation Provieded by 32413 { - Mirage Entertainment, Inc
Company ContaciBts A Uly Luo zPES
Contact Number £ AR : CellPhone F#1 : 139 1159 6937
Email i3 . £ 8 <llyl@miragechina.cn>
Category 432 In USD. %5 In RMB AE

AEl S 2158359 | ¥ 13.897.452 |4
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Production Annex $Il{E1% &M g 2%

Effect |
A Description f&if

Swiring Dust / Flame/ Cyclone Special Effect
A KRR Cyclone in center arena {7 i) #4( &

Interaciive waler sceen vVideo
freckled Sky F K% Choreography H.a)K R 85
Water Screen 7K
Content 4%
Onsite Choreogrophy IiH1H #%
Total Freckled Sky 4= M # Rk A %




ENTERTAINMMENT

SHOWS & ATTRACTIONS

Production Annex Hl{Eis &Mt i 2%

Park BIIX £#; - CImC Group FR{EEREH
Park Contact B R iEHE A John Qi
Production Duration §{{£ 7 e).
Quotation Dateig 4 8 &i: 10/29/15
Quotation Provieded by 3241384 - Mirage Entertainment, Inc
Company ContaciBts A Uly Luo zPES
Contact Number £ AR : CellPhone F#1 : 139 1159 6937
Email i3 . £ 8 <llyl@miragechina.cn>
Category 433 In USD. %53 In RMB AR
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